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Pregnant stones, or ‘‘pietre grav- 
ide,’’ were once considered by Ital- 
ian peasants as an indispensable 
aid to normal childbirth. 


The stones were worn for nine 
months. After the birth the stones 
were passed along to another pros- 
pective mother. 


Some people still believe that 
canned foods must be cooked. 
This, of course, is not so—for in 
the canning process, foods are 
cooked thoroughly. 
Canned foods need only to be 
heated and seasoned. 


The information doctors and nurses pass 
on to their patients regarding health and 
food forms a cornerstone of public 
opinion. 

For this reason we supply the influ- 
ential medical group with facts to help 
correct the few remaining public fallacies 
concerning food in cans. 


AMERICAN CAN COMPANY 
NEW YORK - CHICAGO + SAN FRANCISCO 
NO OTHER CONTAINER PROTECTS LIKE THE CAN 


Advertisements such as this one ap- 
pear in the Journal of the American Med- 
ical Association, Modern Hospital, Reg- 
istered Nurse, and similar publications. 


These messages, directed to 236,140 


members of the profession month after 
month, are presented in a technique that 
invites reading by the medical profession. 

This is another example of how Canco 
helps you sell more of the foods you pack. 


AMERICAN CAN COMPANY 


New York - Chicago - San Francisco 


Advertising rates upon application. 
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Call them what you wish .. . the big point 
; that Muirson has captured nature’s own 
colorings. And this realism sells merchandise 
‘Muitson’s Nature Color Vignettes are th 
result of specialization. All of the facilities 
of this nationwide organization are devoted | 
to a single phase of color reproduction — 
canned food labels. 
It's the same with service. 
duce labels, and only labels, deliveries are © 


Perhaps your organization can probity 
Muirson’s advanced techniques and 
cialized label service. Wr 

factory or sales office. 


Co. Inc. 


Sales Offices: Boston, Mass.; Brooklyn, N. Y.; Buffalo, N. Y.; i Chicago, Ill.; McAllen, Tex. 
Grand Rapids, Mich.; Long Beach, Colif Peoria, Ill.; Portland, Ore. San Jose, Cal.; Tampa, Fila. 
Factories: Brooklyn, New York; Peoria, Illinois; San Jose,California 


YOU NEED— 


This new 7th edition of 


A Complete Course in Canning 


NOW 


Every canner in the business ought to have a copy cf this book, 
filled as it is with tested, proven recipes for the handling and 
preservation of foods. Even the best informed will find this book 
helpful, worth its price many times over. Many heads of firms, 
upon seeing this new Edition, have ordered extra copies for 


themselves. 


We have tried totell you thatit is different to the previous editions, 
much better, more interestingly written, more complete in its cov- 


erage of items. 


You'll cherish your copy when you get it, we are not afraid to 


predict. 
Price $10. postpaid 


A Publication of 


THE CANNING TRADE 
BALTIMORE 2, MARYLAND 


20 S. GAY STREET 
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When a cannery burns everybody loses! 


Owners -- Employees -- Distributors -- Customers 


all share in the loss of earnings -- profits -- 


wages -- jobs -- established trade outlets. 


The Canning Industry pays the loss in higher 


insurance costs!! 


The Community loses a successful business. 


Most Fires are Preventable! 


| Write for timely fire prevention suggestions. 


There is no charge for this valuable service. 


CANNERS EXCHANGE SUBSCRIBERS 
40 Years of Cannery Insurance Experience. 


LANSING B. WARNER INCORPORATED 


CHICAGO 54, ILLINOIS 


NATIONAL FIRE PREVENTION WEEK - OCTOBER 5th to 11th. 
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4. How many tons of steel 


are used in the manufacture 


of meat ca 


ns in a single year? 


CONTINENTAL 


CAN COMPANY 


Answers 


1. More than 100 years ago, during the 
covered-wagon days of 1845! It was used 
because a steady supply of safe-to-eat fresh 
meat was often not available. Canned meat 
has been popular ever since. 


2. Pasteur discovered that food spoilage is 


caused by micro-organisms. This discovery, 
in turn, led to the scientific, germ-free meth- 
ods in use today. 


3. Indefinitely! In 1926 a group of British 
scientists opened and tested a can of meat 
which had remained sealed for eighty-one 


HONORABLY DISCHARGED from its war 
work, the meat canning industry is now 
producing all-out for a great new civilian 
market. In 1946 alone the industry can- 
ned more than a billion pounds of meat 
for home use! New processing methods, 
new meat products—the result of war- 
time discoveries—are now the “‘order of 
the day”’ for Mrs. America and her fam- 
ily. We, at Continental, are proud of our 
part in the growth of the industry. We 
salute the meat canners 
and renew our pledge 
to provide only “the 
best in quality, the best 
in service!” 


years. The meat was found to be entirely fit 
for human consumption! 


4. In 1945 the meat canning industry used 
139,504 tons of steel—more than twice the 
weight of the structural steel used in the 
Empire State Building! 
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EDITORIALS 


lost because the salesman wrongly assumes that 

the prospect is fully aware of facts that to him 
are self evident. With this in mind, we tried to point 
out, in our issue of September 15, the favorable price 
position of canned foods, and the wisdom of repeating 
and repeating this story to the consumer and distrib- 
utor. A week or so ago NCA President, Mr. Emil 
Rutz, stressed the relatively low cost of canned foods 
in a statement to the press. In the Tri-State Informer 
of September 25, Secretary Calvin Skinner listed OPA 
prices in comparison with F.O.B. prices September 1 
to 15. Mr. Skinner’s report covers 15 vegetables of 
various grades and sizes, and is most enlightening. 
Many canners themselves were no doubt surprised 
that, in every case, current prices were below OPA 
prices, even though Mr. Skinner made no attempt to 
select specific items. They are the result of a hurried 
cross section, jotted down just as given, with no items 
encountered being ignored. If industry members were 
surprised, what would be the effect upon the consumer? 
These facts should be repeated and repeated and re- 
peated. In the past two weeks the canned foods mar- 
ket has stiffened noticeably but the comparison is still 
most favorable. 


The latest public statement on the subject, that has 
come to our attention, was made in New York Septem- 
ber 27, by Mr. R. L. Sullivan, Vice-President of the 
American Can Company. While we are not in agree- 
ment with Mr. Sullivan’s summary of the supply situa- 
tion, his statement will undoubtedly invite favorable 
attention to canned foods. 


ic NEED FOR REPETITION—Many a sale is 


Canned foods, he said, is the one category of food 
to which, in the present crisis, “the public can increas- 
ingly turn to cut household expenses and maintain 
balaneed, wholesome diets while observing President 
Truman’s plea for conservation of grains and other 
foods for Europe.” 


Mr. Sullivan said this solution is available because 
\ holesalers’ and retailers’ stocks of canned fruits, 
juices and vegetables are bigger than at any time be- 
fore or during the war, and because prices on the whole 
compare favorably with last year. 

“In many instances prices actually are less,” he said, 
“and increases that have occurred have been only nomi- 
nal compared with the rise in prices of most other 
'oods during the last 12 months. Prices for food cans 
‘iemselves, despite sharp advances in labor and ma- 
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terial costs, are up less than five per cent from 1936 
and less than 14 per cent from last year.” 

His basis for comparison, he explained, is the stand- 
ard No. 2 size can, made of hot-dipped tin plate, which, 
according to official industry statistics, today sells for 
2.16 cents, compared with 2.067 cents in 1936 and 
1.90 cents in 1946. 


Mr. Sullivan said that canners throughout the coun- 
try exerted every effort during the summer harvest 
peak to save the perishable vegetable crops. Many 
canneries, he said, have millions of dollars worth of 
mechanized farm equipment which they loan to farm- 
ers to help them get in the crops. Also, he added, many 
canneries hire workers hundreds of miles away, and 
feed and lodge them near their plants. 


He pointed out that last year’s harvest of perishable 
crops was the highest on record, thanks to favorable 
weather, and much of these crops was preserved for 
use when needed through greatly expanded canning 
operations. This year’s packs, now about completed, 
were somewhat affected by adverse weather, but never- 
theless, it was stated, they will be very good compared 
with pre-war years. 


“As a result,” Mr. Sullivan asserted, “it appears that 
present and prospective stocks should be ample for the 
period up to the 1948 harvest season, even if per capita 
consumption of canned foods were to increase several 
percentage points this fall, winter and spring over the 
previous year.” 


Sweet corn, one of the major vegetable packs, was 
given as an example. Production in 1946 amounted to 
30,951,000 cases, and the company’s estimate for 
nation-wide production this year is 26,800,000 cases. 
These totals compare with an average production for 
the years 1936-45 of about 22,860,000 cases. 

Canned pea production was about 440,000 tons last 
year, approximately 365,000 tons this year and only 
282,419 tons, on the average, between 1936 and 1945, 
according to Mr. Sullivan. Tomatoes processed last 
year came to 3,380,900 tons, while the estimate for this 
year is 3,264,000 tons. This compares, he said, with 
the 1935-44 average of only 2,343,200 tons. 


As we go to press, the following release is received 
from the National Canners Association.— 

WASHINGTON, D. C. (October 2)—Canned foods 
are not contributing to the present high cost of living, 
Carlos Campbell, Secretary of the National Canners 
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Association, said today. On the contrary, comparative 
figures show that in a large majority of cases canned 
food prices are down from the price level of a year 
ago, and that canned foods are the “‘Nation’s best food 
buys,” Campbell declared. 


Pointing to a spot check the National Canners As- 
sociation made of retail canned food prices in over a 
dozen of the country’s large population areas, Camp- 
bell said canned food prices in most cases are consid- 
erably lower than in September, 1946. The check of 
retail quotations was made for Boston, New York City, 
Philadelphia, Washington, Chicago, Atlanta, Fort 
Worth and several far Western centers. 


Many of the retail stores are calling attention in 
their advertisements to the lower prices of canned 
fruits and vegetables, he stated, and gave as a typical 
example a list of 21 canned items quoted by a Phila- 
delphia store last week in which the price of each was 
lower than a year ago. Canned vegetable prices quoted 
in this list averaged 3.7c per can below the correspond- 
ing date in 1946, Mr. Campbell asserted. The reduc- 
tions in price ranged from 1.5c per can for peas to 
5c per can for sauerkraut and tomato paste, with other 
items ranging in between. Prices quoted for canned 
vegetables in other Eastern markets and in Midwest- 
ern, Western, and Southern markets followed this same 
trend, he said. 


Canned juice items, particularly citrus juices, were 
found to be substantially lower at all of these markets 
than a year ago. Tomato juice is quoted from 9 to 
26 percent lower for the 46-ounce size, and citrus 
juices from 40 to 45 percent lower for the same size 
can. Other fruit and vegetable juices showed com- 
parable declines within these two extremes, Mr. Camp- 
bell reported, saying that these ranges are typical of 
the decline during the past year of prices of canned 
juices in other markets in the East, Midwest and 
South. The amount of the price changes varied, how- 
ever, depending on the type of store, brand, etc., he 
continued. 


These comparisons are in each instance for the same 
size of can, the same quality product, in fact, the same 
brand, and the same store or type of retail store, he 
said. Such completely comparable price information 
was not available for canned fruits. Wholesale price 
quotations, however, indicate the prices of canned 
fruits on the average were from 5 to 10 percent lower 
than a year ago with individual canned fruit items 
varying from 15 percent below to 4 percent above 
last year, he asserted. 


“In the production of canned foods, competition has 
achieved the protection of the consumer that price con- 
trol during the war formerly gave her,” Mr. Campbell 
stated. With a record pack in the first season follow- 
ing the war, the supply of canned foods in relation to 
demand had reached a point that in the opinion of 
Government warranted removal of price controls with- 
out the hazard of harming the shopper’s purse. The 
vear that has passed since price control was lifted has 
confirmed that judgment and finds retail prices of most 
canned food items at a lower level in the marketplace, 
he asserted. 


“HOW MUCH FOOD WASTED? (ask your neigh- 
bor)—That’s anybody’s guess. It varies much between 
sections and commodities. It’s plenty at best. Accord- 
ing to a 1943 study made by a man in War Food 
Administration, appearing in November 1943 Journal 
of Farm Economics, the total estimated waste of all 
foods is about 24%. The farm waste accounts for 9‘/ 
of it, the study says, processing waste is about 4‘: 
and consumer waste runs about 5%, with retail wastes 
around 2.5%. A more recent study of retail store 
waste of fresh fruits and vegetables has been issued 
this month by BAE. Each community knows best how 
to comply with conservation goal and each farmer 
knows his own feed adjustments. There are practi- 
cally NO CONTROLS left, (except self-control) so it’s 
up to You, Us and Co.” 


The above is quoted from a release of USDA. Hav- 
ing read this, is there anyone who would not answer 
“canned foods” when asked what food is the most 
economical? 


EDUCATION NEEDED—The demand of 350,000 
railway employes for a 30% boost in wages was hardly 
the answer Mr. Truman hoped for when he suggested 
that labor might be helpful in the drive against high 
prices. It does, however, serve notice, not only on 
Mr. Truman but on the country as a whole, that little 
help may be expected from Union heads. If properly 
approached, however, it may be that the rank and file 
union members may be shown the futility of wage in- 
creases at this time. Since the passage of the Taft- 
Hartley Act there has been much confusion on the part 
of both labor and management with respect to its 
provisions. 


Representative Fred A. Hartley, Jr., one of the co- 
sponsors of the Taft-Hartley (Labor Management Re- 
lations) Act, is vigorously urging employers to make 
immediate good use of their restored “‘free speech” 
right to acquaint their employees with the provisions 
of the new law. One of the points he makes is that 
the terms of the bill were badly misrepresented during 
the campaign to prevent its passage. Consequently, 
few workers realize that the Act is as much to their 
benefit as it is to the employer’s. “It will be sad in- 
deed,”’ he remarked to one audience of managers, “if 
management does not use its right of free speech to 
‘sell’ their workers on this law, and what it does for 
employees.” 


The best way to accomplish this objective, according 
to the Labor Relations Institute, New York, is to give 
every employee a folder telling exactly what the em- 
ployer, the employee and the union can—and cannot-—— 
do under the law. A folder created for this specif'< 
purpose has been published by the Institute, and |; 
available at bulk rates for distribution among workers. 
Clearly and simply worded, it is entitled “What the 
New Labor Law Means to You... to Your Employer 
... toa Union.” 


Samples of the folder and quantity rates may be 
obtained from the office of the Institute, 1776 Broac - 
way, New York 19, N. Y. 
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CANNING SELECTED VEGETABLES 


While this cost study is for the 1941 pack year and, therefore, not repre- 
sentative of today’s costs, it does show the pattern used by OPA and 
should prove useful in current cost determinations. 


By R. W. HOECKER AnD 
HUGH L. COOK, 


United States Department of Agriculture 


Information on the costs of canning 
vegetables is useful not only to proc- 
essors but to producers, consumers, and 
those who administer public programs. 
The 1941 pack year, for which these op- 
erating data were obtained, was a transi- 
tional period between peace and war. 
Prices were somewhat depressed in the 
late 1930’s, but increased rapidly in the 
early 1940’s after the United States en- 
tered the war. 


This study is based on data obtained 
from vegetable packers by the Office of 
Price Administration. These data will 
contribute to the small amount of reli- 
able information now available on vege- 
table canning costs. 


The data in this study generally re- 
flect the accounting methods and classifi- 
cations of the individual packers. Emer- 
gency laws permitted packers to acceler- 
ate certain depreciation and amortization 


over a period of only 5 years. In the 
few cases where this was done, adjust- 
ments to reflect normal depreciation were 
made. 


AREA STANDARD 


The States which made up the OPA 
northeastern area in the sample are 
Maine, New Jersey, New York and Penn- 
sylvania. Although the sample is small, 
it is believed to be typical of canning 
firms in the Northeastern States. In se- 
lecting the companies for the sample, 
consideration was given to such factors 
as representativeness and location. The 
geographic break-down appears to afford 
a relatively homogeneous type of opera- 
tion. These data should not be applied 
to canning operations in areas outside 
the Northeast. According to other 
studies, costs are higher here than in any 
other OPA area, principally because of 
higher raw produce costs.* 


Commodities selected for the study are 
those which constituted the bulk of the 


1 OPA Economic Data Series No. 24. 


vegetables canned—corn, tomatoes and 
tomato juice, peas, green beans and 
beets. In 1941, this group made up 74 
per cent of the total canned vegetable 
pack. Costs of packing are shown only 
for the No. 2 tin. 


Where available, three grades of pack 
are shown in raw material costs; fancy, 
extra standard, and standard. Sieve 
sizes and differences in varieties are 
grouped together. 


Separate weighted averages are shown 
for “large companies” and “small com- 
panies.” The number of plants in the 
sample varied somewhat by commodity. 
The sample of “large companies” in- 
cludes from 4 to 7 plants, with from 4 to 
10 plants in the sample of “small com- 
panies.” 


Expense accounts shown are raw ma- 
terials, acquisition, direct costs, indirect 
costs, warehouse and shipping, selling 
expense, and general and administrative 
expense. The break-down of these ac- 
counts shown in table is self-explana- 
tory. 


AVERAGE PROCESSING COSTS PER DOZ. NO. 2 CANS OF SELECTED VEGETABLES FOR LARGE AND SMALL CANNERS IN THE 


NORTHEASTERN AREA, 1941 PACK? 


Corn Beets 
Peas 
Cream style Whole kernel Cut Whole 
6 large 5 small 5 large 7 large 4 small 5 large 4 small 5 large 4 small 
companies companies companies” companies companies companies companies companies companies 
Item Dollars Dollars Dollars Dollars Dollars Dollars Dollars Dollars Dollars 
Yield per ton (dozens)........ 76.36 86.18 57.09 171.03 190.31 131.06 132.04 121.13 110.12 
Raw material 
Faney 2026 2271 2562 .3269 .3344 1449 1417 1974 2065 
Extra standard 1523 -2694 
0062 0086 -0085 -0438 .0393 0114 -0070 -0114 0100 
Direct costs 
Labor 0757 -0720 .0845 -0903 -1262 1114 1320 -1051 1266 
0332 -0240 -0212 .0164 -0188 -0046 -0019 -0046 0028 
Cons 2475 -2461 .2462 -2403 -2332 -2467 -2472 2467 .2379 
Coses 0246 .0279 -0242 .0250 .0283 .0239 .0273 .0239 .0278 
0301 .0296 .0283 .0295 .0295 -0271 .0277 -0271 .0287 
“otal (except raw)...... 4173 -4082 4129 4453 -4753. -4251 4431 4188 4338 
Inc sect costs 
L. bor 0200 -0147 -0210 -0231 -0178 .0249 -0222 .0235 .0258 
intenance and repairs 0203 -0097 0228 -0253 .0234 -0291 .0277 -0275 .0256 
0089 -0161 -0100 .0125 .0224 0136 -0180 0128 -0215 
© cer 0419 -0410 -0489 -0426 .0753 0464 .0614 0437 .0622 
0911 -0815 1027 -1035 -1389 1140 1293 1075 -1351 
We -house and shipping 
bor 0206 0169 0208 .0224 -0223 .0223 .0243 
Other 0060 0030 0052 -0055 -0041 -0069 -0061 -0069 -0045 
0266 0199 0260 .0279 -0317 0292 -0314 .0292 .0288 
Sell og expenses 
0085 0015 -0081 .0112 -0021 -0086 0026 -0116 .0034 
okerage . 0180 -0181 0188 .0238 .0261 -0145 0164 .0207 .0253 
‘vertising 0092 .0036 -0117 .0067 -0003 -0027 -0009 -0037 -0003 
0193 0211 0277 .0285 0161 0201 -0229 -0274 
0550 -0395 -0597 -0694 -0570 -0419 0400 0589 -0564 
Ger ral and administrative 
‘aries—management 0181 .0292 .0208 -0430 0157 .0242 .0227 -0240 
Staries—office 0065 .0096 .0076 .0073 -0129 0050 -0059 -0071 0116 
© her 0166 .0193 0176 .0205 .0329 0153 .0229 -0219 0339 
0412 -0581 0457 -0486 .0888 0360 0530 -0517 0695 
Total (except raw).. 6312 -6072 6470 .6947 -7917 6462 6968 -6661 -7236 
Th. CANNING TRADE - October 6, 1947 
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AVERAGE PROCESSING COSTS PER DOZ. NO. 2 CANS OF SELECTED VEGETABLES FOR LARGE AND SMALL CANNERS IN THE 
NORTHEASTERN AREA, 1941 PACK'-—Continued 


Tomatoes Green beans 
Northeastern area Middle Atlantic area Tomato juice Whole Cut 
5 large 4 small 4 large 10 small 4 large 6 large 4 small 7 large 5 smal! 
companies companies companies companies companies? companies companies companies companies 
Item Dollars Dollars Dollars Dollars Dollars Dollars Dollars Dollars Dollars 


Yield per ton (dozens)........ 72.25 64.34 69.99 68.03 96.49 181.47 191.62 175.81 188.31 
Raw material 
Fancy -2884 -1803 -4651 -3880 -2917 
Extra standard -2330 -2484 .8294 0 .4118 .3647 -3300 +2633 
-0249 -0268 -0094 -0138 -0184 -0086 -0096 -0112 -0072 
Direct costs 
Labor -1713 -1602 -0957 -0836 -0521 .1740 -1673 -1390 
-0025 -0040 -0014 -0020 -0025 -0020 -0024 
Cans -2364 -2328 -2241 -2250 .2230 -2331 -2328 -2321 -2342 
Cases -0264 -0267 -0268 -0283 -0282 -0262 -0217 -0265 -0263 
-0277 -0228 -0185 -0185 -0249 -0267 -0287 -0273 -0302 
Total (except raw)...... -4892 -4733 .38776 -3692 -3480 -4706 -4381 -4220 
Indirect costs 
Labor -0423 -0377 -0237 -0186 -0171 -0311 -0321 -0293 -0154 
Maintenance and repairs -0424 -0342 -0220 -0154 -0137 -0416 -0319 -0336 -0197 
Depreciation .0196 .0203 -0082 .0083 .0104 .0199 -0151 .0250 
Other -0655 -0795 -0559 -0338 .0273 .0713 -0948 -0602 -0747 
-1698 .1717 -1098 -0761 -0685 -1639 -1844 -1382 -1348 
Warehouse and shipping 
Labor -0256 -0211 -0187 -0135 -0242 -0190 .0303 -0180 -0236 
Other -0051 -0083 -0092 -0060 -0036 -0093 .0123 -0083 -0035 
-0313 .0294 -0279 -0195 -0278 -0283 -0426 -0263 -0271 
Selling expenses 
-0110 0 -0085 -0132 -0070 -0091 
Brokerage .... .0184 -0287 -0064 -0107 -0108 .0282 -0307 .0220 -0179 
Advertising -0067 .0012 .0087 -0042 -0004 .0088 -0012 
Other .0233 .0234 -0187 -0127 .0146 -0305 -0379 .0236 -0262 
Total -0594 -0533 .0282 -0234 .0426 -0761 .0760 -0635 -0470 
General and administrative 
Salaries—management .. -0153 .0188 .0153 -0279 -0101 .0259 -0527 -0195 -0347 
Salaries—office -0063 -0061 -0027 -0016 -0046 -0098 -0121 -0080 .0133 
Other -0164 -0204 -0122 -0143 -0104 .0278 -0426 -0199 -0325 
-0380 -0453 -0302 -0438 .0251 -0635 -1074 -0474 -0805 


Total (except raw).. -7877 -7730 8024 8730 7135 
1 Costs of processing tomatoes in the Middle Atlantic area are also shown. 
2 Sample did not include small companies. 


Source: OPA records. 


SUMMARY OF COSTS 


The data did not show significant and 
consistent differences between total costs 
for large companies and for small com- 
panies. Large companies showed higher 


STANDARD PACKAGE BILL 
REJECTED 
The 33rd National Conference on 


Weights and Measures, held in Wash- 
ington, D. C., September 22 to 25, re- 


in fewer package sizes and easily dis- 
cernible differences in those used, par- 
ticularly in the packaging of the same 
product.” 


The Legislative Committee of the Na- 


total costs, including raw material, than 
small companies for the pack of No. 2 
tins of cream corn and cut green beans 
and lower total costs for peas, whole and 
cut beets, whole green beans and toma- 
toes. Data on small companies are not 
available for whole kernel corn and to- 
mato juice. 

For the pack of No. 2 tins, larger com- 
panies showed somewhat lower yields 
in dozens of cans per ton of raw produce 
than small companies for cream corn, 
peas, cut beets, and whole and cut green 
beans, and somewhat higher yields for 
tomatoes and whole beets. 

Raw material costs for large compa- 
nies appeared higher than those of small 
companies for tomatoes, peas, cut beets, 
and whole and cut green beans and lower 
for cream corn and beets, whole and cut. 


Similar data for the Middle Atlantic 
area (Maryland, Delaware, and Vir- 
ginia) are available only for canned to- 
matoes. Total costs were considerably 
lower than for the Northeast. Raw ma- 
terial costs are slightly higher in the 
Middle Atlantic States. For the extra 
standard pack, total costs per dozen No. 
2 tins is .903 dollar or 11 per cent below 
the 1.02 dollars in the northeastern area 
for large companies, 
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jected by vote any action on the proposed 
Federal Standard Food Package Bill. In 
adopting a report of its Legislative Com- 
mittee, the Conference pointed out “that 
industry has gone on record as favoring 
the elimination of unnecessary package 
sizes by voluntary agreement, and to 
limit packaging to those sizes which have 
met with substantial consumer accep- 
tance. In the absence of legislation bear- 
ing on food package standardization,” 
the Conference expressed the hope “that 
the position taken by industry will result 


A comparison of expense accounts 
shows that about 85 per cent of all costs 
are direct, and the rest overhead. This 
proportion was obtained by combining 
accounts called direct costs, raw material, 
acquisition, warehouse and shipping, and 
selling expenses, all of which actually 
vary with the volume packed. The over- 
head costs are indirect operating costs 
and general and administrative expense. 


Direct operating costs usually account 
for about 50 per cent of all costs, and 
raw material for from 20 to 25 per cent. 
Labor and salaries account for nearly 20 
per cent of all costs and though large 
they are a smaller proportion of the total 
than in some food industries. 


tional Conference on Weights and Mea- 
sures, in reporting to the Conference the 
principal objections to the immediate 
enactment of federal standard food 
package legislation, said: 


It would be impossible to can fruits, 
vegetables, meat products, sea foods, etc., 
having different specific gravities, on a 
net-content liquid-capacity basis without 
creating a multiplicity of slightly dif- 
ferent can sizes or violating slack-fill 
provisions of existing law. 


Food package standardization would 
endanger such practices as packaging 
food items on the basis of servings; 21d 
it would be impossible to pack standerd 
containers of ingredients for making c«r- 
tain amounts of finished products of «p- 
proved quality and palatability. 


The tremendous cost to industry to 
change its food packaging machines so 
that various food items could be pac!.ed 
according to the standards propo ed 
would ultimately be passed on to the 
consumer. 


Industry is geared for the manuf-c- 
ture of the sizes which are now be 1g 
produced. Standardization, as propos2d, 
would interfere with all-out producti n, 
encourage inflation, and would retard “he 
foreign relief program, the report «m- 
phasized. 
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INTEREST 


MEETING TENTATIVE 


ast week it was reported in these 
colimns that the Tri-State Packers As- 
sociation would hold a meeting for corn 
ca: ners at the Lord Baltimore Hotel in 
Baltimore, October 24, to discuss such 
matters as corn borer, corn ear worm 
and corn pickers. Secretary Skinner has 
advised that this meeting as above an- 
nounced is only tentative and if held will 
likely be on Tuesday, October 21, at the 
Lord Baltimore Hotel, instead of on Fri- 
day, as previously announced. 


LIONS CLUB VISITS CANNERY 


About 150 members of the local Lions 
Club made a tour of the G. S. Suppiger 
cannery at Collinsville, Illinois, recently, 
to witness catsup making operations 
right from the receipt of tomatoes at the 
unloading platform, through to the 
finished product, and were much im- 
pressed with the continuous factory in- 
spection of the U. S. Department of 
Agriculture employed at the plant. Fol- 
lowing the tour, conducted by Gary Sup- 
piger, LaVern Pointer and Mike Schot- 
ter, plant superintendent, each of the 
visitors was presented with a bottle of 
“Brooks” catsup. 


VITAMINS GAIN IN COOKED 
FOODS 


In a report before the American 
Chemical Society last week Dr. E. F. 
Kohman and A. F. Rugula, from Camp- 
bel! Soup Company, Camden, New Jer- 
sey, reported that recent experiments 
with sweet potatoes showed that Vitamin 
B' content was increased 25 per cent 
when the potatoes were slowly brought 
to » temperature just below the boiling 
point. While an intensive study was 
mae only on sweet potatoes, the indica- 
tio’: are that other vegetables may be 
fou d to behave similarly, they reported. 


C .NNERS DIRECTORY READY 


‘e 1947 Canners Directory, published 
by ‘ational Canners Association, is be- 
Ing mailed to members this week. The 
ne\ Directory contains a list of all food 
cai ers in the United States and terri- 
tor s, together with home office and 
ple — locations, and each firm identified 
wii the commodities packed. The Direc- 
tor also gives the list of members of the 


BROCTON PLANT OPERATING 


Although the plant and machinery of 
the Brocton Preserving Company, Broc- 
ton, New York, was totally destroyed by 
fire on the morning of June 14, 1947, the 
company, on July 9, began rebuilding of 
the plant and within 57 days completed 
the project, which is fireproof, con- 
structed of steel and celecrete blocks, 
pre-cast concrete slab floors and roof. 
Piping and machinery are of stainless 
steel and of the very latest design for the 
packing of catsup. The plant began op- 
erations on September 15, 1947, packing 
tomato puree and tomato catsup and is 
operating seven days a week, 24 hours a 
day. 


CANNED DRY BEAN GRADES 


The Production and Marketing Admin- 
istration has issued new U. S. Standards 
for Grades of Canned Dry Beans which 
supersede the standards that have been 
in effect since January 10, 1934, and 
which become effective 30 days after 
their publication in the Federal Register 
of September 23. Copies of the new 
grades may be obtained from the Produc- 
tion and Marketing Administration, 
U. S. Department of Agriculture, Wash- 
ington 25, D. C. 


GLASGOW BANKRUPT 


Glasgow (Ky.) Canning Company, op- 
erated by W. J. Howe, Sr., has filed a 
bankruptcy petition with the Federal 
Court. 


KIWANIS CLUB VISITS CANNERY 


The local Kiwanis Club was conducted 
on a tour of the J. B. Inderrieden plant 
at Mendota, Illinois, recently, to witness 
the corn canning operations at the plant. 
After the tour was completed the man- 
agement presented each visitor with two 
cans of whole kernel corn. The trip was 
doubly interesting to the Kiwanis be- 
cause of the fact that it was largely 
through the efforts of the Club that the 
plant was located at Mendota years ago. 


ADOPTS INSURANCE PLAN 


The Indiailla Canning Company, 
Georgetown, Illinois, owned and operated 
by Mr. and Mrs. Omer East, has adopted 
a life insurance plan for the benefit of 
any members of the organization who 
might die through the year. The plan 
is to deduct a definite amount from the 
first pay check of each employe, which 
will be augmented by the company and 
held in a separate fund, to be paid to 
the beneficiaries of the deceased. 


NEW CORN CANNERY 


Eddington Canning Company has com- 
pleted a new modern corn canning plant 
at Springville, Utah, where some 85,000 
cases of corn are expected to be packed 
this season. 


HELWIG & LEITCH 
APPOINTMENT 


Helwig & Leitch, Baltimore manufac- 
turers of “Majestic” food products, has 
announced the appointment of Lawrence 
H. Newark, Jr., to its sales staff, where 
he will serve in the capacity of field rep- 
resentative. Mr. Newark served in the 
Navy during the war. 


Ca ing Machinery & Supplies Associa- 
tio and National Food Brokers Associa- 
tic It is available from the National 
Ca iers Association, 1739 H_ Street, 
Nc hwest, Washington 6, D. C., at $2.00 
pe: copy. 


STANGE SALES MEETING—Representatives of the William J. Stange Company 


in the Annual Sales Meeting at the Chicago Athletic Club recently. The meeting 
was especially noteworthy as it combined the sales banquet with the celebration of 
President Bill Durling’s 50th birthday. Employes presented Mr. Durling with an 
eight piece desk set in appreciation of his inspiration and guidance during the past 
several years, 
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TO STUDY CONSUMER 
PREFERENCE 


A series of studies on consumer pref- 
erence will be conducted under the Re- 
search and Marketing Act of 1946, the 
Department of Agriculture has an- 
nounced. Concurrently, approval of an- 
other project was announced having to 
do with analyses of market supplies, 
movements, and prices of certain agricul- 
tural commodities. Both projects will be 
directed by the Bureau of Agricultural 
Economics. 

Plans are for the first of the consumer 
preference studies to be made on house- 
hold and institutional use of potatoes 
and on household use of citrus fruits and 
cotton textiles. The results are expected 
to show consumer preferences with re- 
spect to quality, quantity, and methods 
of marketing. 


CANNED POULTRY 


The quantity of poultry canned or used 
in canning during August totaled 5,788,- 
000 pounds. This was 47 per cent less 
than the quantity canned in August last 
year and 28 per cent less than the quan- 
tity canned during August 1945. The 
quantity canned consisted of 5,387,000 
pounds of chicken and 401,000 pounds of 
turkey. 


TONI PARELLY DIES 

Toni Parelly, who with his son 
D’Arcey, operated the Springdale Pack- 
ing Company, Cambridge, Maryland, 
died on Saturday, September 27 and was 
buried on the following Monday. In ad- 
dition to his canning business Mr. Pa- 
relly was the largest operator in furs on 
the Eastern Shore and was very success- 
ful in that business. He is survived by 
his wife, his son, daughter Betty, and 
two grandchildren. 


PACKAGING INSTITUTE TO MEET 


The Ninth Annual Meeting of the 
Packaging Institute, Inc., will be held at 
the Hotel Commodore, New York City, 
November 18 and 19. 


FLOTILL BUYS ANOTHER 


Flotill Products, Inc., Stockton, Calif., 
specializing in the canning of tomatoes, 
tomato products and mushrooms, has 
purchased Penthouse Food Properties, of 
that city at a price understood to exceed 
$400,000. 


WEED CONTROL RESEARCH 


More effective means of controlling 
weeds, which increase costs of U. S. crop 
production an estimated 3 billion dollars 
annually, will be studied in a project set 
up under the Research and Marketing 
Act of 1946, the Department of Agricul- 
ture announced. The study is designed 
to develop practical methods, materials, 
and equipment for weed control. 


W. B. MEL DIES OF HEART 
ATTACK 


Washington Bartlett Mel, president of 
the Visalia Canning Company, Visalia, 
Calif., died of a heart attack at Coquille, 
Ore., September 25th. He was motoring 
with his wife, Mrs. Jessie P. Mel, to 
Victoria, B. C., on a short vacation trip 
when stricken. Before going to Visalia 
in 1934 he was engaged in the real estate 
business in the East Bay suburbs of San 
Francisco. Funeral services were held 
at Berkeley, Calif. 


NEW DUMPING MACHINE 


A new development for lifting and 
dumping quantities of free flowing ma- 
terials, known as the Cesco Dumper, was 
recently announced by the Colson Equip- 
ment & Supply Co., of Los Angeles, 
Calif. The manufacturers claim that this 
dumper is a practical time and labor 
saving piece of equipment, adaptable to 
many different types of manufacturers, 
processors and distributors. The Cesco 
Dumper can be used for liquids, as well 
as solids and semi-solids: sugar, flour, 
nuts, fruits, powdered or liquid milk, 
chocolate, chemicals, light industrial 
products, stampings, grit for tumblers, 
etc. The material is placed in the skip 


of the dumper, a switch is turned and 
the skip with its load is automatically 
lifted and emptied into bins, kettles or 
other receptacles. 

The dumper is equipped with a 500 lb. 
capacity box type skip for loose materials 
or liquids, or an open front skip for 
bagged materials. Stainless steel skips 
may be had if desired. The open front 
skip contains spikes which hold the 
opened bag in place while lifting and 
dumping. The manufacturers claim that 
100 trips an hour are possible, and as 
much as 600 cubic feet or 50,000 lbs. may 
be lifted and dumped within that time. 


KRAUT PACKERS DISCUSS 
PROBLEMS 


The unusually heavy demand for s.u- 
erkraut from coast to coast was the chief 
topic of discussion as Illinois and Wis- 
consin members of the National Krsut 
Packers Association met, for the first 
time sice the war, in their annual fal] 
meeting at Racine, Wisc. last month. 


Their numbers augmented by the pres- 
ence of John M. Stroup of Phelps, N. Y,, 
NKPA president, and other packers, the 
group’s first activity consisted of a visit 
to a nine-acre experimental farm on 
which the Wisconsin Seed Company 
demonstrated results of test plots in 
different varieties and pollination crosses, 


Also visited were test plots of the Uni- 
versity of Wisconsin extension experi- 
mental farm near Racine, with David 
Walker, Racine seed man, in charge of 
the trip and explaining the experiments. 


After an afternoon of Golf at the Mea- 
dowbrook Golf and Country Club, the 
members gathered the following morning 
for business sessions at the Hotel Racine. 
First item up for discussion was the 
U. S. Department of Agriculture report 
of Sept. 12 which estimated the early 
fall domestic and Danish type cabbage at 
512,000 tons, 38 percent below the 1946 
total of 765,000 tons. The estimated en- 
tire 1947 production was 24,000 tons be- 
low the ten-year average. 


Dr. Glenn Pound of the University of 
Wisconsin, declared that based on the 
September market price to farmers Wis- 
consin cabbage farmers lost an estimated 
$100,000 this past crop year due to black- 
leg. Blackleg also hit Ohio and New 
York, he said, adding that “Unless kraut 
packers become ambassadors of good 
crop. sanitation, blackleg will make 
further inroads next year. If they do so 
become, it can be controlled.” he said. 


MATERIALS HANDLING 
EXPOSITION 


The National Materials Handling Ex- 
position will be conducted for the second 
year in the Public Auditorium, Cleve- 
land, Ohio, January 12-16, inclusive, it 
has been announced by Edwin J. Heimer, 
president of Barrett-Cravens Co., hi- 
cago, and chairman of the exposi‘ion 
committee. 


One hundred and fifty-four exhibi‘ors, 
60 per cent more than the number re »re- 
sented at the first show have contra “ted 
for booth space. The exposition, w ich 
attracted more than 12,000 top man :ge- 
ment executives last January, wil! oc- 
cupy almost 200,000 square feet of ex- 
hibit space, nearly three times the p: vi- 
ous area, and thus will rank among the 
top fifteen national industrial ex) osi- 
tions, Heimer said. 

The show will run for five days in- 
stead of four, and all systems of ma ‘eri- 
als handling will be on exhibitio. to 
make the showing completely repr«sen- 
tative. 
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CRCO Sanitary Rotary Blancher design is based on a 
careful study of the requirements of food processors and 
today is the best ever offered to the food processing industry. 
In operation, the material being blanched, the steam and water 
are automically and positively controlled throughout the entire 
length of the machine . . . resulting in a material saving of labor, 
steam and water. This absolute automatic maintenance of blanching 
time and temperature is particularly important to the food processor: 
whether in canning or freezing. 
Among the definite points of superiority in the CRCO Blancher are: 
Positive non-clogging discharge; economical use of water and steam, 
positive control of materials passing through the Blancher; improved color 
and flavor of product being blanched; control of blanching water used or re-used; 
provision for draining blanched product and, if desired, provision for rinsing; 
greater capacity in a small floor space; elimination of center shaft to provide easy 
access for cleaning; complete hooding to prevent escape of steam. 


Available in three standard motor-driven lengths for early delivery. 


Sanitary 
Rotary 
Blancher 


Illustration shows discharge 
end with draining reel and 
motor drive 


Niagara Falls New York 


Everything 


Chisholm-Ryder Company of Pennsylvania Ayars Machine Company 
AN AFFILIATE A SUBSIDIARY 
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PHILLIPS PROMOTION 


Featuring a brand new kind of grand 
prize contest, in which grocers get 
exactly identical prizes to those won by 
consumers, Phillips Packing Company, 
Cambridge, Maryland, on October 15 will 
launch an extensive advertising cam- 
paign in seventy metropolitan news- 
papers in fifty major cities. 

In the contest $10,000.00 worth of RCA 
Radio Phonographs and Radios will be 
awarded consumers who use and gro-ers 
who sell Phillips Delicious canned soups, 
vegetables and meat products. 

While the contest requirements fellow 
the time-honored pattern of letters from 
consumers telling why they like the vari- 
ous Phillips Delicious products, a new 
contest angle has been injected, by mak- 
ing grocers fully eligible to receive ex- 
actly the same prizes won by contestants. 
Contestants are required to send with 
each entry the name and address of their 
grocer, and if the contestant wins a pr.ze, 
the grocer named wins an identical prize. 

Advertising featuring the Phiil'ps 
Contest starts October 15th and the con- 
test closes at midnight, December 15th, 
in time for the awards to be announced 
as Christmas gifts. A total of 220 superb 
RCA _ Radio-Phonographs and Radios, 
worth $10,000.00 will be awarded. 


MINN VALLEY ADDS FOUR 
PLANTS 


Four plants formerly owned by the 
Iowa Canning Company, Vinton, Iowa, 
were purchased last week by the Minne- 
sota Valley Canning Company, Le Sueur, 
Minnesota. The plants are located at 
Shellsburg, Garrison, La Porte City, and 
Vinton, Iowa. All plants were in opera- 
tion this season canning corn. The Vin- 
ton plant is also equipped to pack peas. 


NO NFBA BANQUET 


At the request of National Chairman, 
E. W. Peterson, the executive commit- 
tee of the National Food Brokers Associ- 
ation has decided that there will be no 
Food Brokers banquet at the 1948 con- 
vention in Atlantic City. The decision 
was made in order to streamline the 1948 
Convention and to provide brokers and 
their principles maximum time for dis- 
cussions and meetings. The committee 
also discussed the question of convention 
headquarters for NFBA but reached no 
decision as there are still several difficul- 
ties to be overcome. 

A last call for convention reservations 
is made as the association’s staff is about 
to begin making room assignments and 
unless requests are made to the associa- 
tion’s office immediately, there will be no 
assurance of securing satisfactory ac- 
commodations. 


PLAN NEW CANNERY 


Harris Cove Packing Co. of Eastport, 
Me., has announced plans for construc- 
tion of a new sardine canning plant at 
Addison, Me. 
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SEYBOLT HEADS CANCO 
BOSTON SALES 


American Can Company has an- 
nounced the appointment of George C. 
Seybolt as manager of sales in the Bos- 
ton district, succeeding G. U. Baylies who 
has been transferred to the company’s 
New York office. Mr. Seybolt began his 
career with American Can in 1935 in 
New York where he remained until 1939, 
when he was transferred to the Boston 
sales office. From 1942 until 1945 he 
served in the United States Navy in 
Europe assigned to Naval Intelligence. 
Returning to the United States early in 
1946, Mr. Seybolt was named assistant 
sales manager in the company’s Balti- 
more district and held that position until 
his present appointment. 


CUMMING ON GMA COMMITTEE 


Harry T. Cumming, vice president of 
the Curtis Brothers Company, Rochester, 
New York, and also vice president of the 
National Canners Association, has been 
named a member of the six man com- 
mittee appointed by the Grocery Manu- 
facturers of America, to investigate the 
current food price situation. 


PROTECTOR SLEEVES designed for 
protection against acids, caustics, sol- 
vents as well as dirt and splashing 
liquids of any type, made from Koroseal 
film are announced by The B. F. Good- 
rich Company, Akron, Ohio. 

Length is 16% inches. Elastic at both 
ends makes them easy to put on and take 
off, and gives snug fit at top and bottom. 
Other advantages cited for them by the 
manufacturer are: easy to wear, won’t 
bind; light and flexible, made of .006 
gauge film; easy to clean with soap and 
water, translucent, durable and dressy. 

The sleeves are widely worn by work- 
ers in canneries, other food plants, 
dairies, hospitals, packing houses, labora- 
tories, restaurants, institutions, tan- 
neries, offices and in the home. 


USDA DRIED FRUIT PURCHA‘£ 


The Department of Agriculture _n- 
nounced the purchase by Commoc ty 
Credit Corporation of 59,450 tons of 
dried fruit from California process.rs 
under the program announced by ine 
Department, Sept. 5, 1947. The Depzart- 
ment also announced that processors “re 
being invited to submit offers on an acdi- 
tional 15,000 tons of dried prunes, 31,000 
tons of raisins, and 1,750 tons of dried 
peaches. 

The purchase announced included 
26,450 tons of dried prunes, consisting 
largely of sizes 90/100, 80/90, and 70/s80, 
at prices up to $160, $170, and $180 per 
ton respectively; 30,000 tons of Thomp- 
son Seedless raisins at prices ranging up 
to $162 per ton; 2,000 tons of dried 
peaches, containing a larger than aver- 
age proportion of small sizes, at prices 
ranging up to $239 per ton; and 
1,000 tons of dried apples at an average 
price of about $250 per ton. In its initial 
offer to purchase, the Department invited 
bids on 30,000 tons of prunes but was 
able to obtain confirmed offers on only 
26,450 tons. 


HEADS CONSOLIDATED 


S. M. Kennedy, hitherto executive vice 
president, treasurer, and general mana- 
ger, has been elected president of Con- 
solidated Grocers’ Corporation. Mr. Ken- 
nedy succeeds Nathan Cummings, 
founder of the corporation, who becomes 
chairman of the board, succeeding the 
late Col. A. A. Sprague who died in 
April of last year. 


ON SALAD DRESSING 
COMMITTEE 


E. S. Lowinger, field supervisor of the 
Food Starch Division of National Starch 
Products, Inc., of New York City, has 
been appointed vice-chairman of the 
membership committee of the Mayon- 
naise and Salad Dressing Manufacturers 
Association and will head up the Eastern 
Membership drive. 


OPENS NEW OFFICE 


Philip Berman, president of Stand: rd 
Wholesale Grocers, Inc., Brooklyn, «n- 
nounces the opening of new buying offices 
at 415 Lexington Ave., New York Cit) 


GETS RIVERBANK ACCOUN" 


Riverbank Canning Co. of 
Calif., has appointed William M. Ro: 
New Haven broker, sales representa ve 
for the State of Connecticut. 


NEW AD SERIES 
Beech-Nut Packing Co. is running in 
New York newspapers the full text: of 
the Bill of Rights and the Declaratio: of 
Independence as a patriotic service in 
connection with the tour of the Free« »m 
Train. 
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SCROLL SHEAR . 


STRIP PRESS 


FF vcteguass your product’s quality and to improve your plant’s operation, 
National Can Corporation does not stop at the air testing of the cans described 
in Number 8 of this series. The part of the can to be used last — the can-end 
for the can’s top — is given the same care and handling as the can body receives. 


Smoother work with fewer rejects at your double seamers is made possible 
by the extremely close tolerances maintained during National Can’s end form- 
ing operations at scroll shears and presses. And the way National carries out 
compound lining and drying helps assure tight closing. 


There’s easier stacking at your double seamers, too, because of the way top 
ends are packed and shipped by National Can. This makes use of specially- 
wound tubular cartons which prevent can-ends from getting loose and damag- 
ing each other in transit. 


NATIONAL 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y.- 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Stock Report Misleading—Supplies Hardly 
Excessive—Packs down considerably from 
last year—Market Firm 


WHOLESALE STOCKS—The Bureau of 
Census, last week, issued its report of 
canned food stocks in wholesalers hands. 
So that you might have the complete pic- 
ture, we pass it along to you as issued. 

MONTHLY CANNED FOOD REPORT SEPTEM- 
BER 1, 1947—Wholesale distributor 
stocks, including stocks in warehouses of 
retail food chains, of fourteen canned 
food items (Table 1) totaled 39.0 million 
cases on September 1, 1947, an increase 
of 11 percent from the 35.1 million cases 
on hand August 1, and 1 percent more 
than the 38.6 millions on July 1. Stocks 
of the fourteen items totaled 35.1 million 
cases on September 1 of last year, while 
the September 1, 1943-1945 average was 
23.1 millions. 


Comparing September 1, 1947 with the 

same date of last year, stocks of corn 

ae in the hands of wholesalers were up 140 
percent (from 1,233,000 to 2,958,000 
cases), and tomatoes increased 71 per- 
cent (from 2,277,000 to 3,905,000 cases). 
Stocks of peas, however, were off slightly 
(from 10,327,000 to 10,297,000 cases), 
and green and wax beans were off 13 per- 
cent (from 4,116,000 to 3,576,000 cases). 
Wholesalers’ stocks of the three citrus 
juices (orange, grapefruit, and blend) 
amounted to 5,232,000 cases on Septem- 


Pineapple juice was off slightly (4 per- 
cent) over the same period, while stocks 
of tomato juice, including vegetable juice 
combinations, were up 161 percent—from 
1,748,000 to 4,556,000 cases. 

Data presented in this release are 
based upon reports submitted to the 
Bureau of the Census by warehouses of 
retail food chains and by a sample of 
food wholesalers. 

A quick glance at the report would 
lead the reader to assume that canned 
foods are in over supply. When care- 
fully analyzed, however, we come to an 
entirely different conclusion. First of all, 
the September 1946, stocks represent, for 
most part, carry over from 1945 packs. 
Little or no shipment from new pack 
were made by September 1, 1946 because 
of the expected demise of O.P.A. Records 
show that abnormally heavy shipments 
were made in October. In 1947, new pack 
eanned foods of the better grades, with 
few exceptions, were snatched from the 
production line before they had a chance 
to cool. September 1947 stocks, then, 
represent a higher than normal per cent 
of new pack. Then too, 1946 produced 
record packs of fruits, peas, tomato juice, 
and, we believe, citrus, though we haven’t 
figures to substantiate citrus. 1947 packs 
are considerably smaller. A third factor 
of great importance is “demand.” Most 
canned foods on retail shelves today are 
priced most favorably when compared to 
any other food item. The consumer is 
becoming more and more aware of this 
fact and when the “waste less” program 


ber 1, a decrease of 50 percent from the gl ects fully underway, canners can expect 


10,477,000 cases on hand a year earlier. 


a skyrocketing demand in canned foods. 


TABLE 1.—FOURTEEN CANNED FOOD COMMODITIES 


Stocks of Wholesale Distributors (Including Warehouses of Retail Food Chains) 
(Thousands of Actual Cases) 


Average 
Sept.1 August1 July1 Sept. 1 Sept. 1 
Commodity 1947 P 1947R 1947 1946 1943-1945 
TOTAL, fourteen commodities.. 39,023 35,118 38,561 35,092 23,051 
VEGETABLES: 

: Beans, green and wakx.......... 3,576 3,315 3,446 4,116 3,486 
2,958 3,653 5,032 1,233 1,792 

FRUITS: 
988 267 421 266 303 
4,093 2,514 2,904 1,250 770 
408 486 634 99 227 
769 391 269 620 447 
JUICES: 
4,556 4,896 5,571 1,748 2,274 
2,527 2,774 3,010 5,062. 3,649 
1,754 1,946 2,087 3,369 1.744 
Biended Cites 951 1,022 1,115 2,046 § 
441 228 152 461 396 
= P-Preliminary R-Revised 
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* Includes fruit cocktail, fruits for salads, and mixed fruits (except citrus). 
** Includes vegetable juice combinations containing at least 70% tomato juice. 
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More than that, it is unsound to compare 
movement today with that of ten years 
ago, when money was scarce or with 
wartime movement when canned foods 
were rationed. 


THE MARKET—AlI] items continue to 
gain strength week by week. Buyers, 
though still on the cautious side, are en- 
deavoring to cover on forward require- 
ments. They have encountered little or 
no success on the better grades. 


NEW YORK MARKET 


Prices Stiffening—Buyers Covering Inven- 
tories — Retailers Accumulating Stocks — 
Higher Tomato Prices Indicated—New Pack 
Corn Moving Rapidly—More Interest in Peas 
—Better Demand for Beans—Florida Hurri- 
cane Damage May Exceed Earlier Estimates 
—Other Items in Good Position 


By “New York Stater” 


New York, October 3, 1947 


THE SITUATION—The market is in pro- 
cess of a definite stiffening in price 
values on many lines, and far-sighted 
distributors are covering forward re- 
quirements wherever possible. The much- 
vaunted buyers’ market is yet to be es- 
tablished, and many operators are of the 
belief that it will be late in 1948 or 1949 
before any definite over-all trend in that 
direction may be looked for. Canned to- 
matoes are trending upwards, both in the 
East and at Midwest and Pacific Coast 
packing centers and the corn and green 
bean situation is likewise strong. Fish 
prices are steady to strong, and fruits re- 
main in firm position. 


THE OUTLOOK—A definite trend on the 
part of retail grocers to accumulate 
heavier inventories of canned foods is 
reported here. While seasonal deliveries 
of new pack fruits are tieing up grocers’ 
working capital in many instances, de“l- 
ers, wherever possible, are adding to 
their holdings of the better grades of 
vegetables and fish. This, of course, is 
affecting wholesalers’ policies and, cn- 
tirely aside from the general expectat on 
of further increases in canners’ selling 
schedules, distributors are endeavoring 
to add to their inventories to take care 
of the increased call at the retail leve! 


TOMATOES—While a few nominal »f- 
ferings were reported at the start of ‘he 
week at 95 cents for standard 1s, $1 25 
for 2s, $1.90 for 2%s, and $6.50 for 1s, 
all f.o.b. southern canners, most cann:''s 
withdrew at midweek with indications of 
substantially higher prices when ofi°r- 
ings are resumed. Today, canners «re 
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HAND PACK FILLER 


THis versatile machine fills anything that will 


flow enough to fill a can or glass container. 
The closely-spaced can ring and center bowl 
are one-piece, revolving together, and pre- 
venting the damage that often results when 
material is pulled from a stationary to a mov- 
ing surface. Many auxiliary attachments are 
available to reduce labor, to improve quality 
and price, and to bring this and existing 


Top view, Hand 
Pack Filler. 
Shown with 
screw feed 

hopper. 


Same machine, 
with automatic 
prejuicer to 
quality 
of the pack. 


machines to widest usefulness. Poa Mfachi nery [orporation 


WRITE for Free FMC Catalog showing most complete line of process- 
ing and packaging machinery for corn, beans, peas, tomatoes, 


fruits, many other products. SPRAGUE-SELLS DIVISION e Hoopeston, Ilinois 


Looking for PROTECTION? 


STAND 


Look to UNIVERSAL UNDERWRITERS 
Security—Service—Savings 


509 TERMINAL SALES BLDG. R. A. LONG BLDG., 204 SOUTH BEVERLY DRIVE 
PORTLAND 5, OREGON KANSAS CITY 6, MO. BEVERLY HILLS, CALIF. 


A Quarter-Century 
of Service 


18 Months 
Fire Protection 
Absolutely Free! 


Yes, in the past five years 
our subscribers received 
18 months of fire protection— 
absolutely free. 


No magic ... no tricks... just 
savings for subscribers. 


Learn how preferred-risk can- 
ners saved at least 30 cents of 
every fire insurance dollar they 
spent last year. 


Drop us a line... today! Your 
pocketbook will be glad you did. 


Best’s Rating 
“A”%+. (Excellent) 
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reported tentatively quoting 2s at 
$1.3714-$1.40, f.o.b. canneries, with some 
talking a $1.50 market for stocks which 
still remain unsold in canners’ hands. 
Midwestern canners have advanced 
standard 2s to $1.50, cannery, with extra 
standards at $1.70 for 2s, $2.15 for 2's, 
and $8.50 for 10s. Fancies are offering 
in a limited way at $1.90 to $2.00 for 2s 
in the midwest. California reports note 
a general strengthening in tomatoes and 
tomato products. 


coRN—Southern canners report the 
new pack moving out rapidly, and the 
market remains strong position. 
Standard crushed is held at $1.35 for 
both white and yellow, with extra stand- 
ard ranging $1.45 to $1.50, and fancy at 
$1.60 and upwards, all f.o.b. canneries. 
Conflicting reports on pack totals in the 
Midwest are being received, with the sea- 
son virtually at a close. At the moment, 
offerings are generally limited to $1.60 
for extra standards, f.o.b. canneries, with 
no standards or fancy current listing. 


PEAS—While canners are not devoting 
much attention to pea marketing while 
occupied with cleaning up the tag-end 
of corn canning and warehousing, in- 
creasing interest is being shown by dis- 
tributors, particularly in the higher 
grades. It is expected that trading tempo 
will pick up during the balance of the 
year. 


BEANS—Southern packers report a bet- 
ter call and the market is showing a 
stiffening tendency. Offerings this week 
included standards at $1.00 for 2s and 
$5.75 for 10s, with fancy cut wax beans, 
2s, offered at $1.50, f.o.b. canneries. Mid- 
western reports indicate a disappointing 
season, with a pack of less than 50 per- 
cent in Michigan and Wisconsin. Ozark 
canners have advanced standard 2s to 
$1.10, f.o.b. canneries, and a correspond- 
ing jump in the Tri-States market is 
looked for by many traders. 


cITRUS—Florida reports this week in- 
dicate that recent hurricane damage to 
grapefruit will materially exceed earlier 
estimates and this, of course, will have 
its effect upon the new season’s pack. 
Canners are near the cleanup stage on 
orange juice, with 2s now generally held 
at $1.07%2 minimum. Blended juice is 
available at 90 cents for 2s and $2.10 for 
46-ounce, with grapefruit juice at 67% 
cents for 2s and $1.60 for 46-ounce all 
f.o.b. canneries. Limited offerings of 
grapefruit segments are reported, with 
fancy held at $1.40 and broken at $1.25, 
f.o.b. Florida points. Texas canners are 
quoting unsweetened grapefruit juice 2s 
at a range of 65 to 671% cents, with 
grapefruit sections, in a limited way, 
quoted at $1.15. It is reported that many 
Texas canners will discontinue packing 
sections during the coming season, due 
to high canning costs. 


CALIFORNIA FRUITS—Buyers are still on 
the hunt for additiinal coverage on 
peaches, cocktail, cherries, and pears, and 
the market is strong to advancing, with 
few offerings noted. Estimates here are 
that the final figures on the peach pack 
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will show production not exceeding 14,- 
000,000 cases. 


OTHER FRUITS—Fancy apple sauce has 
returned as a two-for-a-quarter seller in 
chain stores, reflecting the special dis- 
counts offered by canners on shipments 
made during the canning season. Cur- 
rently, up-state packers are listing fancy 
2s at $1.60, f.o.b. cannery, with a net 
price of $1.50 on immediate deliveries, 
with Pennsylvania packers selling at 10 
cents per dozen under this figure. . . No. 
2 r.s.p. cherries are reported virtually 
cleaned up at midwestern canneries, and 
the market is firm. 


CANNED FISH——-With many Gulf can- 
neries knocked out by the recent hur- 
ricane and raw shrimp prices soaring, 
the market for the canned product is 
advancing. Canners are now offering, 
subject to confirmation, 5-ounce at $4.25 
for small, $4.50 for medium, $5.00 for 
large, and $5.50 for jumbos, but are 
talking higher levels. .. Sardine packing 
operations have continued favorable in 
Maine, and canners have been offering 
in increasing volume at $10.50 per case 
for keyless quarters, f.o.b. Maine canning 
points. .. The salmon situation is show- 
ing continued strength, with business re- 
ported closed this week on chums at 
$18.50 and pinks at $19.00, both for No. 
1 talls, f.o.b. Seattle. Red salmon con- 
tinues strongly held at list prices. Seattle 
reports this week indicate that salvage 
prospects are favorable for recovering 
most of the 154,000-case cargo of fancy 
red salmon lost recently in the sinking 
of the steamer Diamond Knot. A large 
part of this cargo belonged to Libby. 


CHICAGO MARKET 


Buyers Regaining Confidence—Corn Prices 
Move up as Production Lags—No Improve- 
ment in Tomato Pack—Prices Firm—Fancy 
Beans Wanted—Hurricane Damage to Citrus 
Small—But Little of West Coast Fruits Of- 
fered—Stiff Resistance to Salmon Prices 


Dy “Midwest” 


Chicago, October 3, 1947 


THE MARKET—While buying generally 
still remains somewhat on the cautious 
side, trade confidence in canned food 
prices has been given an upward lift by 
reports emanating from Washington and 
the continued falldown of late summer 
packs. It seems certain now that vast 
amounts of food will be shipped overseas 
with the emphasis here upon foods which 
are not practical to ship abroad and this 
means canned foods which fall in this 
category will be more in demand than 
ever before. Food is in the headlines 
with a lot of publicity being given to 
anticipated scarcities and the inflation- 
ary trend of food prices generally. As 
always, during a period like this, the 
consumer is inclined to buy a little on the 
heavy side and present circumstances 
should be no exception. Canned foods 
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should benefit primarily and the out] ok 
is for continued good business in ‘he 
foreseeable future. 


cORN—Production of quality corn ¢ )n- 
tinues to fall down, tending to push firm 
prices still higher as the trade eage ly 
seek further supplies of fancy graces, 
Previous severe weather has produced 
a disproportionate amount of ex ra 
standard increasing the pinch on fancy 
grades which are already so much in 
demand. As a result, prices are moving 
upward with some quotations as high as 
$1.80 for 2’s fancy cream style here in 
the middlewest and $1.85 for 2’s whole 
kernel. Quotations from New York and 
Maine indicate the situation there is not 
much different as the last sales from 
New York were made on the basis of 
$1.75 for 2’s fancy cream style, with 2’s 
extra standard at $1.60. All offerings 
are finding a ready home quickly with 
one lot consisting of several cars of #2 
extra standard whole kernel at $1.50 fac- 
tory being sold a few hours after it was 
offered here. Many large factors have 
announced pro-rated deliveries on earlier 
commitments and in most cases, they 
have proven to be a keen disappoint- 
ment to buyers hoping to obtain 100% 
delivery. Poor growing conditions have 
forced some canners to cut deliveries to 
as low as 25% and 30% of orders writ- 
ten before the weather took its toll. 


TOMATOES—Here too, prices are firm- 
ing as the packs are showing no im- 
provements so far, with eastern sources 
now quoting anywhere from $1.30 to 
$1.40 for 2’s standard and $6.25 for 10’s. 
Extra standards are quoted at a low of 
$1.50 and $7.25. Meanwhile, midwestern 
canners, struggling to make a pack, are 
firm at $1.65 to $1.75 for 2’s extra stand- 
ard and 10’s at $8.50, with no standard 
being quoted. The frost reported here 
last week did only slight damage in the 
northern part of Indiana and Ohio, al- 
though with the weather during the last 
few days on the cool side, bordering close 
to frost during the night, all concerned 
are hoping for an extended season, which, 
of course, depends entirely upon old man 
weather himself. 


GREEN AND WAX BEANS-—Distributors 
are still seeking further supplies of fancy 
grades of both whole and cut beans «nd 
are having little success. Nothing is »e- 
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PROVIDE ECONOMICAL, DEPEND- 
ABLE, STEADY AND ACCURATELY 
CONTROLLED POWER 


THESE plants are equipped with four or six cylinder en- 
gines with fly-ball governors. They produce power which 
can be changed to meet the different crop conditions by the 
movement of a convenient lever without stopping the engine. 
They are especially engineered to meet every requirement 
for Viner Drive. 
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AMACHE| 
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Green Pea Hulling Specialists 


stablished 1880 


LEWAUNEE 


Incorporated 1924 


WISCONSIN 


E CANNING TRADE October 6, 1947 


1947 


TIME TO START 
Planning for the Next 


PRODUCTION STOP 


@ Wherever there are weak spots in production lines 
to be strengthened, or new lines to be installed, ex- 
perience shows that plans should be matured quickly. 
Provisions both for essential replacements and neces- 
sary expansion should not be unduly delayed .. . 
The production advantages of Langsenkamp Units are 
important to any packer, small or large, who desires 
maximum results at lowest possible cost. 


FOR PULP AND PUREE 


Langsenkamp Pulpers, Finishers, Cooking Units and 
other equipment in capacity ranges to meet individual 
plant requirement. 


FOR CATSUP AND CHILI SAUCE 


Langsenkamp Equipment makes possible greater yield, 
adds to color and flavor, and eliminates items of cost 
unavoidable with prior methods. 


FOR TOMATO AND FRUIT JUICES 


Langsenkamp Units have demonstrated their advan- 
tages for improving and protecting quality, while secur- 
ing volume production, and complete adaptability to 
product requirement and conditions of operation. 


FOR PUMPKIN 


The finer pumpkin, determined by adherence of pro- 
duct to all quality factors, is being made with Langsen- 
kamp Equipment—and at costs much lower than the 
most efficient of other methods. 


FOR OTHER FRUIT AND 
VEGETABLE PRODUCTS 
The Langsenkamp Line of equipment includes units for 
preservers and for manufacturers of other fruit pro- 
ducts, as well as the complete line of equipment for all 
tomato products and pumpkin. 


Advise us of your contemplated needs 


for next year for complete information EXTRACTORS 


1948 — 


and engineering data on units. 
REPRESENTATIVES 
West Coast 
KING SALES & ENGINEERING CO. 
206 First St., San Francisco, Cal. 
Oregon and Washington 
FOOD INDUSTRIES ENG. & EQUIP. CO., 
1412 N. W. 14th Ave., Portland, Ore. 


F. H. LANGSENKAMP CO. 
“Efficiency in the Canning Plant” 


227-235 E. South St., INDIANAPOLIS 4, IND. 


LANGSENKAMP 
EQUIPMENT 


Mountain States 
THE HORSLEY COMPANY 
Box 301, Ogden, Utah 
Northeastern States 
BOUTELL MANUFACTURING CO. 
Rochester, N. Y. 


Tri-States 
TOM McLAY 
P. O. Box 14, Port Deposit, Maryland 
Texas 
PAPER PRODUCTS CO. 
Harlingen, Texas 


Canada 
CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 
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ing offered in the way of whole beans 
and offerings on cut beans are very much 
on the light side. Southern canners are 
offering 2’s standard cut beans at $1.00 
with 10’s at $5.50, although even here 
supplies are not very plentiful. All in 
all, the outlook is far from encouraging. 


PUMPKIN—First quotations reached 
this market with local canners quoting 
fancy solid pack 2%’s at $1.45 to $1.50, 
with 300 size tins at 95c. At least one 
source in California is quoting $1.25, but 
the trade’s reaction to these quotations 
has so far only been fair and canners 
seem concerned over inventories which 
all jobbers have carried over from last 
year when the market was completely 
haywire. 


cITRUS—Final results of the recent 
hurricane damage in Florida indicate the 
damage was not sufficient to effect the 
price or coming pack there to any great 
extent. Nothing but small cleanup lots 
are being offered out of Florida and the 
trade’s attention has been focused on the 
California pack where currently fancy 
valencia orange juice is being offered at 
80c to 85c for 12 oz., $2.45 to $2.60 for 
46 oz. and $1.07% to $1.10 for 2’s. Cit- 
rus has been moving exceptionally well 
and continues to be featured by the 
major distributors. 


CALIFORNIA FRUITS—Nothing much is 
doing here as so little is being offered at 
the moment. Earlier deliveries have 
moved well to retail channels and to the 
consumer. Fair supplies of freestone 
peaches and some pears are being of- 
fered, but nothing in the smaller size 
containers which are so much in demand. 
While jobbers’ stocks are well balanced 
at the moment, it appears now that their 
present holdings will not be sufficient to 
carry them through the heavy consuming 
season just ahead of us. 


CANNED SEAFOODS—The trade have 
shown stubborn resistance to prevailing 
prices on salmon and offerings of pink 
at $19.00 for 1’s tall and $13.00 for 1%4’s 
found no takers this week, despite the 
fact the trade could use further supplies 
of this item. Reds at $24.00 to $26.00 


have also run into considerable trade re- 
sistance ,as buyers generally feel these 
prices are not justified. Reports from 
the coast indicate that so little will be 
available in the way of Puget Sound sock- 
eyes that this item might just as well be 
forgotten. The last sale reported on 
sockeyes consisted of a resale car sold 
at $21.50 per case. Tuna production in 
California remains on the light side and 
just cannot keep up with the demand. 
Albacore tuna from the northwest is be- 
ing quoted at $22.00 to $23.00 per case 
for %’s solid chunk, although the aver- 
age buyer has been very reluctant to 
pay this price despite the need for tuna. 
Shrimp prices remain firm, as it now ap- 
pears the hurricane damage in the south 
was rather extensive as far as shrimp 
canning facilities are concerned. The 
Maine pack of sardines seem to have im- 
proved considerably, with packers mak- 
ing a determined effort to pack all fish 
possible. Keyless %4’s are currently be- 
ing offered at $10.50 per case, f.o.b. can- 
nery. Little or nothing is being offered 
in the way of Norwegian sardines, with 
the trade eager to buy further quantities 
of brisling just as soon as they are avail- 
able. The fall pack of sild is scheduled 
to begin at once and the trade hopes 
something will materialize. Quarters 
Canadian kippered snacks are available 
at $9.50 per case, f.o.b. New York. All 
in all, trade inventories remain very 
much on the light side. 


CALIFORNIA MARKET 


Strike Ties up Water Shipments—Sweet 

Cherry Pack Figures—Fruit Market Firm— 

Inquiry for Tomatoes—Alaska Salmon Pack 
Ends—Still No Sardines 


By “Berkeley” 


Berkeley, Calif., Oct. 3, 1947 


WATER SHIPMENTS—Buyers of West 
Coast canned products who have been 
banking on water transportation, have 
been given a rude jolt by the suspension 
of West Coast services of the Luckenbach 


Steamship Company because of labor d f- 
ficulties. This blow came just as tue 
already hard-hit intercoastal trade was 
attempting to get back into competition 
against transcontinental railroads. The 
dispute hinges on demands of CIO lone- 
shoremen that supervisory employees }e 
unionized. Seven vessels operated by this 
steamship company have been tied up in 
San Francisco for more than two months, 
with two others at San Pedro harbor. 
Announcement has now been made that 
all commercial shipping in the Los 
Angeles-Long Beach area will be shut 
down for an indefinite period, pending 
settlement of the trouble. The only ves- 
sels to be operated will be oil tankers 
which are operated by oil companies. The 
transportation tie-up comes just as the 
peak season in the movement of Cali- 
fornia canned and dried fruits gets under 
way. 


CHERRIES—The recent figures covering 
the 1947 spinach, asparagus and apricot 
pack, have been followed by a report 
covering the pack of sweet cherries. The 
release by the Canners League of Cali- 
fornia indicated that the output 
amounted to 302,329 actual cases, or 288,- 
696 cases reduced to the No. 2%s can 
basis. On this basis, 256,641 cases were 
of light cherries and 32,055 cases were 
dark. On September 1 there were 29,840 
cases on hand, sold and unsold, with 
6,130 cases unsold, these figures being 
on the adjusted basis. On June 1 there 
was a carryover of 7,450 cases, making 
a total pack and carryover of 296,146 
cases. Sales from June 1 to September 
1 totaled 289,499 cases, while 266,306 
cases were shipped. No. 214 sweet cher- 
ries are quoted at $3.75 for fancy, $3.40 
for choice and $3.25 for standard, but 
prices are largely nominal, since stocks 
are so limited. 


FRUITS—The California canned fruit 
market has firmed somewhat of late and 
numerous items are not to be had at 
the minimum prices that have been 
quoted. Cling peaches are in marked de- 
mand in the higher grades and there is 
an active call for Elbertas in freestones. 
Those fine Elbertas that went unhar- 
vested when the fresh market for peaches 


attention, impress 
initiate sales! 
SALES CLEVELAND @© NEW ORLEANS MIAMI MARION, VA 
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nt haywire would have found a happy 
cme in cans. Canners are unable to 
:tisfy the demand for fruit cocktail and 
yuits-for-salad are snapped up whenever 
‘ered, as are also mixed fruits. Can- 
vs made an earnest effort to improve 
| eir packs this season, so there is very 
i tle that is not desirable. 


— 


ORANGE JUICE—California Valencia or- 
ange juice is back on the market again, 
with No. 2 selling at $1.15 and 46-oz at 
$2.40. The extent of the damage to citrus 
crops in Florida is still not known, but 
losses must have been considerable. 


TOMATOES—Weather continues favor- 
able for tomatoes, but the yield in some 
districts is petering out and it is quite 
evident that the season will be a shorter 
one than usual. Canners are having in- 
quiries from distant parts of the country, 
following reports of crop damage in some 
good producing areas. No. 2 solid pack 
is moving in a limited way at $2.25 and 
No. 2%s at $2.75, but unsold holdings 
seem small. No. 2 fancy juice is gener- 
ally priced at about $1.05, with 46-oz. at 
$2.40. 


OLIVES—Olive interests are still con- 
cerned with plans for a Marketing Act, 
it being desired to get an advertising 
campaign under way as soon as possible. 
Canned pack figures are not available, 
as yet, but it is known that the output 
was the largest on record. Harvesting 
of the new crop will be under way in a 


Dura-Mil Filler 


CCURATE . . . dur- 

able . . . and built- 
for-speed, the new 20 station Dura-Mil Filler is 
designed to ‘give you matchless performance. 
A triumph in canning engineering, Dura-Milis con- 
structed to obtain the highest production results 
at the lowest possible cost, 


WORKS.INC. 


1897 


pC ONVEYORS—— DICERS-—-FILLERS——TABLES 


CENTRALMACHINE 


Designers and Manufacturers of Special Canning Equipment 
Seventh and Wood Streets, PHILADELPHIA, PA. 


few weeks and this should be marketed 
without difficulty, as the crop is a light 
one and the demand for oil is keeping up 
well. 


SALMON—The canning of salmon has 
come to an end in Alaska, with the ex- 
ception of a couple of districts, and the 
pack figures of September 20th, come 
close to representing the complete out- 
put. On this date 4,216,678 cases had 
been packed by 114 canneries. This was 
a larger pack than was made last year, 
when the season in some districts lasted 
until November 30, but is well below the 
packs of the war years. The prices 
brought out early in the season were the 
low prices, advances of from $3.00 to 
$4.00 a case having been made by most 
operators in recent weeks on reds. All 
varieties of salmon is in demand, with 
the lowly chum salmon selling at $18.00 
a case, in some instances. 


SARDINES—The sardine situation in 
California is largely without change. 
Coast Guard planes have been sent out 
from San Francisco and have located 
schools of sardines, but these are far off 
the coast and in rough waters. Many 
of the fishing boats have left San Fran- 
cisco and Monterey for southern Cali- 
fornia waters to be on hand when the 
season opens there. Considerable busi- 
ness has been booked by the southern 
canners at $11 a case, for ovals, it is re- 
ported. 


JAP PRICES—One of the San Francisco 
food experts who visited Japan recently 
in connection with the resumption of 
limited foreign trade with that country 
has brought back word that on most 
items prices were far too high to get any 
consideration. He said, however, that 
canned crab meat at $33.00 a case and 
tuna at $21.00, where not far from prices 
in the United States. However, there 
were less than 6000 cases available in 
any one item. 


STOKELY DIVIDEND 


Directors of Stokely-Van Camp, Inc., 
at a meeting October 1, declared a quar- 
terly dividend of 25 cents per share on 
the 5 per cent cumulative prior prefer- 
ence stock and a dividend of 25 cents per 
share on the common stock, both payable 
January 1, 1948, to stockholders of rec- 
ord December 20. They also declared a 
ten per cent stock dividend on the com- 
mon, payable November 20, 1947, to 
stockholders of record October 31. 

Members of the present board of di- 
rectors, William B. Stokely, Jr., Herbert 
F. Krimendahl, Charles A. Nugent, 
David M. Milton and Thomas F. Staley, 
were reelected. 


WAREHOUSE FIRE 


Aproximately $10,000 damage was 
done to the warehouse of Whitten Broth- 
ers Canning Co. at Paris, Texas recently. 


ATTENTION CANNERS 
Will buy large blocks... . 


TOMATOES 
PEAS 


Labeled or Unlabeled. Contact us. 


FRAERING BROKERAGE CO., INC. 


NEW ORLEANS 172, LA. 
Telephone; LD 47 


Ref: Dun & Bradstreet 


CORN 
LIMA BEANS 


1947 
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GULF STATES MARKET 


Relief Agencies Still Busy—Fisherman and 
Canneries Badly Damaged—Months Before 
Shrimping Operations will return to Normal 


By “Bayou” 


Mobile, Ala., Oct. 3, 1947 


“AID FOR HURRICANE DAMAGE” —The fol- 
lowing is quoted from an article in the 
Fish and Wildlife Service of September 
23, 1947: 

“Fishermen who have suffered loss of 
their fishing vessels and others in the 
fishing industry who have lost plants 
or equipment, may be able to receive aid 
from the Reconstruction Finance Cor- 
poration which, by statute is authorized 
to give loans, when justified, for the re- 
placement of capital losses in case of 
disasters.” 

“The Reconstruction Finance Corpora- 
tion is located at 811 Vermont Avenue, 
Washington 25, D. C. Applications from 
the South Atlantic area should be di- 
rected to Fred H. Farwell, manager, 
RFC Loan Agency, Western Union Bldg. 
Jacksonville, Florida. Applications from 
the Gulf area should be submitted to 
Mr. George Robertson, area manager, 
RFC Loan Agency, 34 Barone Street, 
New Orleans, Louisiana.” 


“MISSISSIPPI LOSS FROM STORM HEAVY” 
An Associated Press dispatch in The Mo- 
bile Register of October 1, 1947, is quoted 
here below: 


“GULFPORT—(AP)—Approximately 
2000 Mississippi Coast families have re- 
ported hurricane losses to the Red Cross, 
J. Fritz Thompson, director of hurricane 
relief for the Red Cross in Mississippi, 
said today.” 

“His breakdown of individual cases 
showed: 

“Biloxi area, 971 families; Jackson 
county area 141; Harrison county area 
509; Hancock county (Bay St. Louis) 
area 302.” 

“Although registration will continue at 
key points in the affected areas,” Thomp- 
son said, “this phase of our job is level- 
ing off and we are now turning our full 
consideration to the study of specific 
needs of individual families.” 


“This in time will lead to the per- 
manent rehabilitation of all storm suf- 
ferers who are unable to meet their hur- 
ricane-caused needs through their own 
resources.” 

“The director reported that eight addi- 
tional case workers were enroute here 
to augment the staff of 58 persons al- 
ready assigned to the Mississippi opera- 
tions.” 


SHRIMP—Outside of Texas, there is not 
much to be expected in the way of pro- 
duction and canning of shrimp in this 
section for a few weeks to come, due to 
the storm that swept the Florida, Ala- 
bama, Mississippi and Louisiana coasts 
on September 16, 17, 18 and 19, 1947. 
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There are very few, if any, shrimping 
boats of the entire fleet in Alabama, Mis- 
sissippi and Louisiana that escaped dam- 
age from the storm, especially in the 
Biloxi, Miss. and Bayou la Batre areas 
where the seafood canneries and the 
shrimping boats are so badly damaged 
until it will be months before operations 
will return to normal. 

Landings of shrimp in this section the 
past week was considerably less than the 
previous week, as 11,240 barrels shrimp 
were produced the previous week and 
4,706 barrels last week or a drop of 
6,534 barrels. 

The canneries too received less shrimp 
last week than the previous one as 3,497 
barrels were received the previous week 
and 1,547 barrels last week or a differ- 
ence of 1,950 barrels. 

Louisiana produced 3,154 barrels 
shrimp last week, including 1,547 barrels 
for canning; Alabama produced 35 bar- 
rels and Texas 1,517 barrels. 

No production at Biloxi, Miss. because 
of damages to fishing vessels and indus- 
try by the hurricane Friday, September 
19. 

No report of any car load shipments 
of fresh shrimp having been made last 
week, therefore if any was shipped, it 
moved by truck or express. 


During the week there were 14 cars of 
frozen shrimp shipped of which five cars 
were from Texas, six from Louisiana and 
three from Mississippi. They were 
destined for the following states: six to 
Illinois, two to California, 1 to New 
York, one to Massachusetts, one to Ohio, 
one to Virginia, one to Missouri and one 
to Wisconsin. 


During the week total holdings of fro- 
zen shrimp for all areas reporting in- 
creased approximately 333,840 pounds, 
and were approximately 2,466,120 pounds 
more than 4 weeks ago. Total holdings 
were approximately 346,110 pounds more 
than one year ago. 


The canneries in Louisiana, Alabama 
and Mississippi operating under the Sea- 
food Inspection Service of the U. S. Food 
and Drug Administration reported that 
8,489 standard cases of shrimp were can- 
ned in the week ending September 20, 
1947, which brought the pack for the 
season to 68,855 standard cases as 
against 109,269 packed during the same 
period last season and 59,404 standard 
cases the previous season. 


NAME CHANGE 


Krasne Brothers, who have operated 
a wholesale grocery business in New 
York City since early in 1921, this week 
announced a change in firm name to Ber- 
nice Foods, Inc. The change follows 
widespread publicity attendant upon the 
recent development of the “Bernice Plan” 
by the company, whereby independent re- 
tail grocer customers are enabled to buy 
on a more competitive basis. The com- 
pany since its inception has featured the 
“Bernice” brand for its canned and other 
food lines. 
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AGRICULTURAL PRICES 


Sharp increases in prices of meat a: :- 
mals, dairy and poultry products, aid 
grains lifted the index of prices receiv: d 
by farmers to a new high of 286% of 
the 1909-14 average, the Bureau of Ag; i- 
cultural Economics reports. The increa-e 
of 4% over last month is the sharpest 
monthly rise since last March. The in- 
dex on Sept. 15 was 18% above a year 
ago, and 22% higher than the post World 
War I high, 235 in May 1920. 


At the same time prices paid by farm- 
ers including interest and taxes rose 
about one per cent and established a new 
all-time high of 237. This is 18% above 
a year ago and 17% higher than the peak 
of 202 reached in 1920 after the first 
world war. ... As a result the parity 
ratio (average relation of prices received 
to prices paid, interest, and taxes) rose 
to 121, which is well below the all-time 
high of 132 set in October 1946, but is 
above the high of the World War I pe- 
riod which was 118 reached in 1917 and 
1918. 


CALIFORNIA SWEET CHERRY 
PACK 


Compiled by Canners League of 
California 


Following: is the 1947 Sweet Cherry 
pack for California. Reports were re- 
ceived from all canners of record who 
packed sweet cherries in California this 
year. 

Light Dark Total 


Sweet Sweet All 

Cherries Cherries Cherries 

Can size (Cases) (Cases) (Cases) 
113,059 17,118 130,177 
26,526 5,167 31,693 
59,386 3,311 62,697 
48/1—Ta lll 66,446 7,050 73,496 
Total—Actual Cases 269,683 32,646 302,329 
Total 24/2% Basis.... 256,641 32,055 288,696 


Unsold stocks on hand September 1 
totaled 6,130 cases basis 24/2 es. 


BREWERS USING MORE CANS 


A steady increase in the consumption 
of tin plate for the manufacture of beer 
cans is reflected for the first six mont'is 
of 1947, according to the Can Manuf: °- 
turers Institute which cites U. S. Bureou 
of Census figures. Metal can shipments 
to brewers for this period totaled 59,$ 96 
tons. For the same period in 1946, de 
to Government restrictive measures thn 
in effect, beer can shipments were neg i- 
gible. 

Best indications of the beer can’s r: 
idly rising popularity are the progress: 
increases in monthly production chart < 
during the first half of this year. Sh 
ments of beer cans for the month of Ju» 
amounted to 17,761 tons, approximat: | 
seven times the number produced 
January. This acceleration of product 
forecasts the possibility of even grea‘ 
use in the remainder of 1947. 
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CALENDAR OF EVENTS 


1CTOBER 6, 1947—Board of Direc- 
tors, Tri-State Packers Association, 
W imington, Del. 


6-7, 1947—15th Annual 
M-eting, Packaging Machinery Manufac- 
tuvers Institute, Hotel Sheraton, Spring- 
fie'd, Mass. 


OCTOBER 9-11, 1947—16th Annual 
Meeting, Florida Canners Association, 
Sheraton-Plaza Hotel, Daytona Beach, 
Fla. 

OCTOBER 15-18, 1947—Annual Con- 
vention, National Association of Food 
Chains, Drake Hotel, Chicago, III. 


OCTOBER 17, 1947—Corn Harvester 
Meeting, Raw Products Bureau, National 
Canners Association, Stevens Hotel, 
Chicago, Ill. 

OCTOBER 17, 1947—Fall Meeting, 
Michigan Canners Association, Rowe 
Hotel, Grand Rapids, Mich. 


OCTOBER 23-24, 1947—Fall Meeting, 
National Pickle Packers Association, 
Hotel Continental, Chicago, III. 


OCTOBER 31-NOVEMBER 1, 1947— 
Annual Convention, Texas Canners As- 
sociation, White-Plaza and Driscoll Ho- 
tels, Corpus Christi, Tex. 


NOVEMBER 3-14, 1947 — Cannery 
Field Men’s Short Course, University of 
Wisconsin, Madison, Wis. 

NOVEMBER 4-6, 1947—34th Annual 
Convention and Golf Tournament, As- 
sociation of Pacific Fisheries, Empress 
Hotel, Victoria, B. C., Canada. 

NOVEMBER 6-7, 1947—Fall Meeting, 


Ozark Canners Association, Connor Ho- 
tel, Joplin, Mo. 


NOVEMBER 10-11, 1947—43rd An- 
nual Convention, Wisconsin Canners 
Association, Schroeder Hotel, Milwaukee, 
Wis. 

NOVEMBER 10-12, 1947—39th An- 
nual Meeting, Grocery Manufacturers of 
America, Ine., Waldorf-Astoria Hotel, 
New York, N. Y. 

‘OVEMBER 12-14, 1947—Fall Meet- 

Board of Directors, National Can- 
s Association, Palmer House, Chicago, 
10is. 

‘OVEMBER 17-18, 1947—338rd An- 

| Meeting, Pennsylvania Canners As- 

‘ ation, Yorktowne Hotel, York, Pa. 

OVEMBER 18, 1947 — Tomato 
i case Conference, National Canners 
ociation and Pennsylvania Canners 
ociation, Yorktowne Hotel, York, Pa. 
‘OVEMBER 18-19, 1947—9th Annual 
‘ting, Packaging Institute, Inc., Hotel 
imodore, New York, N. Y. 
‘(OVEMBER 20-21, 1947—Annual 
vention, Iowa-Nebraska Canners As- 
ation, Savery Hotel, Des Moines, 
‘OVEMBER 20-21, 1946 — Annual 

‘| Convention, Indiana Canners Asso- 

i ‘ion, Claypool Hotel, Indianapolis, Ind. 
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DECEMBER 3-5, 1947—Fall Conven- 
tion, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 

DECEMBER 3-5, 1947—Annual Meet- 
ing, Georgia Canners Association, Sheri- 
dan Bon Air Hotel, Augusta, Ga. 


DECEMBER 8-10, 1947—43rd Annual 
Meeting, American Society of Refriger- 
ating Engineers, Traymore Hotel, Atlan- 
tic City, N. J. 


DECEMBER 9-10, 1947—Annual Con- 
vention, Ohio Canners’ Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 11-12, 1947—62nd An- 
nual Meeting, Association of New York 
State Canners, Inc., Hotel Statler, Buf- 
falo, N. Y. 


JANUARY 7-9, 1948—Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


JANUARY 11-13, 1948 — Annual 
meeting, National Preservers Associa- 
tion, Stevens Hotel, Chicago, Ill. 


JANUARY 13-17, 1948—Annual Meet- 
ing, National Food Brekers Association, 
Atlantic City, N. J. 


JANUARY 16-17, 1947—Winter Meet- 
ing, National Pickle Packers Association, 
New York, N. Y. 


JANUARY 16-21, 1948—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Write for full information 


Our 
ability to 


make loans 


and to supple- 


ment bank loans 
against your inven- 

tory of canned foods 
stored in your own ware- 


house or in | of our 5 metro- 
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Us 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requiremnts for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Cannery Equipment, new and as is, rebuilt 
Fillers, Extractors, Casers, Labelers, Case Sealers, Boosters, 
Forklifts, Boilers, Pasteurizers, Cookers. Cut your capital in- 
vestment and increase efficiency. Wire us your equipment needs. 
A. H. Maleolm Co., Orlando, Fla. 


GOOD FOOD PROCESSING EQUIPMENT—Available for 
Immediate Shipment—4 Filler Machine Co. Stainless Piston 
Fillers, from 3 to 11 pistons; 6 Sterling and Urschel Dicers; 
2 Buffalo Kraut Cutters; 2 American Utensil Pickle Relish Cut- 
ters; 3 Buffalo and Boss Meat Mixers; 6 Juice Fillers, monel 
and stainless; 4 Readco-Patterson Jacketed Spiral Ribbon- Hori- 
zontal Mixers; 4 Sausage Stuffers—200-300 lb. Complete Plants 
for Macaroni, Meat, Dog Food, Syrups, Vegetables, Fruits, 
Household Chemicals, Soaps, Bleach, Coffee and General Can- 
ning Equipment. First Machinery Corp., 157 Hudson St., New 
York 13, N. Y., Worth 4-5900. 


WHEN IN NEED of food processing machinery of any kind, 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FOR SALE—New unused equipment. Two High Pressure 
Steam Jacketed Bottoms Cook Pans 13’2” x 39” x 10” deep; 
One 450 gal. S. S. Jacketed Holding Tank; Five S. S. Vegetable 
Kettles. T. P. Hilands, Lewisburg, Pa. 


FOR SALE—Two Food Machinery Corporation Model FMC- 
4 Snap Bean Graders, in good condition. Price $500.00 each. 
Glenmar Farms, Chestertown, Md. 
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WATCH THIS COLUMN FOR WEEKLY SP ECIALS 


BARLIANT AND COMPANY have for the 
largest selection of surp!us, used, rebuilt or NE 
as Retorts, Fillers, Exhausters, Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boilers, Refrigeration Equipment, Motors, Pumps, 
etc. Listed below are a few representative offerings. We will be glad to place 
your name on our mailing list, upon request. 


4815—CAPPER: U. S. Bottlers, 1939 model, 8 head Automatic, for 28 MM 

caps $2,750.00 
4656—BLANCHER: Chisholm-Ryder, 12”, Lifetime, Reeves Vari-Drive ‘ 

Controllers, excellent condition 1,850.00 
SCREEN: 35” wide, 15’10” circum., 62%” dia., excel. 

ron 20.00 
5549—APPLE PEELERS: (8) F. B. Pease Co., ea 425.00 
5536—DOUBLE BEAN GRADER: NEw, Chisholm 1,375.00 
5794—BEET STEAMER: Berlin Chapman, Cap. 2 lines, belt driven............ 1,100.00 
5662—CASER: Burt, for 300 x 407 cans, excellent condition... 200.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


SPECI ALISTS '1 Used: Rebuitt and New Packing House 


Machinery, Equipment and Supplies 

FOR SALE—1 American Hot Process Water Softener con- 
sisting of a 3,000 gallon per hour Settling Tank, three 36” 
diameter Filters, Heaters, Chemical Feeds, Pumps and Con- 
trols; this machinery is brand new and has never been used. 
1 Chisholm-Ryder Filler for 307 x 409 cans. 1 Chisholm-Ryder 
Filler for 404 x 700 cans. 2 Packomatic Top and Bottom Gluers, 
2 Food Machinery Finishers (50 gal. capacity). This equipment 
has been used but is in good condition. Southern Fruit Distrib- 
utors, Inc., P. O. Box 671, Orlando, Fla. 


FOR SALE—1 Model AU-404 Adjustable Burt Labeler, 1 
Model PCE Burt Electric Caser, both used about two weeks; 
1 Juice Extractor; Pump; 2 - 100 gallon Jacketed Kettles; 1 
Juice Filler. M. B. Hammack & Son, Emmerton, Va. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv, 4799, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 138, N. Y. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 47100, 
The Canning Trade. 


WANTED—1 used Continuous Pressure Cooker. Adv. 47117, 
The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Man under 40 willing to locate any- 
where, desires position in production department. Experience 
covers all phases of vegetable canning, including sales promo- 
tion, quality control, personnel problems, freezing, and dehydra- 
tion. Willing to travel. Adv. 47116, The Canning Trade. 


HELP WANTED 


WANTED—Production Executive by prominent Eastern 
canner operating several factories. Are substantially establish°d, 
rated AAA1 and contemplate expansion. Excellent opportur ty 
offered applicant having desired qualifications. Replies held con- 
fidential, but must contain complete business record. Adv. 471.5, 
The Canning Trade. 
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HELP WANTED — Continued 
PINEAPPLE CANNERY INVESTMENT—American com- | EXPERIENCED SERVICE to the CANNER 


pany now organizing to plant and pack quality pineapple in 
Cuba where low wages and low taxes combined with a proven 


economical management make this an outstanding investment COMPLETE BOILER 
opportunity of assured profits. For detailed information write: * 

American Pineapple Co., Apartado 32, Colon, Province of SUPPLIES-REPAIRS 
Matanzas, Cuba. AND EQUIPMENT 


~ WANTED—Production Superintendent; capable full charge 


large fruit packing plant. Experience in freezing apples, Phone Plaza 1415 


peaches, berries, etc. desirable. Permanent position, excellent Cc. A. KRIES COMPANY, INC. 
salary opportunities, aggressive, experienced man. State in 
detail previous employers, experience, education and training, 118 LIGHT ST., BALTIMORE 2, MARYLAND 


references, other qualifications. Adv. 47118, The Canning Trade. Eastern Shore Representative— 


S. O. NEAL, Wye Mills, Md., Queenstown 2833 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 

guaranteed. For economical savings ship your Thermometers CORRUGATED ° SOLID FIBRE 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. ¥. 


FOOD BROKERS—tTerritories available for canned tomatoes B O X E S 


and sweet potatoes. Palermo Products Corp., Vineland, N. J. 


WANTED—Canning and Food Products Industries. Excel- Phone: Curtis 0270 
lent opportunity for canning and food products business to 
locate in one of South Georgia’s fastest growing towns, geo- 


graphically located in rich agricultural area, with mild year THE EASTERN BOX COMPANY 


round climate and early spring crops. Situated on three rail- 
roads and good highways leading in all directions. Within East Brooklyn P. O. BALTIMORE, MD. 
80 miles of Savannah harbor for exporting. Clean progressive 
city with good schools and churches for white and colored. 
Year round crops produced such as field peas and snap beans, 


okra, tomatoes, corn, onions, peppers, sweet potatoes, cabbage, 
turnip greens, pears, peanuts and pecans. Crops can be in- 
creased by farmers to take care of all year canning. Oppor- 
tunity for expansion or to start a new canning business. Cham- O 
ber of Commerce and city officials will cooperate fully with 


interested parties. For further information write the Chamber 
of Commerce Vidalia, Ga. | ! 


FOR SALE — FACTORIES 


FOR SALE—The most modern and sanitary Tomato Catsup 
Faciory in the Central States. Good buildings, modern equip- 
meni, excellent water supply, new housing for out of state 


workers. This is a plant for making quality products. Reason 
for -elling, owner is retiring on account of health. Adv. 47119, 


The Canning Trade. 


QUALITY 
SEPARATORS 


OMPLETE INFORMATION TODAY} 
erlin Chapman Co., Berlin, Wis. 


PIEDMONT LABEL CO. INC. 


LITHOGCRAPHER 


BEDFORD 


Le CANNING MACHINERY FOR ALL FOOD PRODUCTS 
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For a Quality Pack 


THERE’S ALWAYS A MARKET 
.. FOR A QUALITY PACK _.| 


te as 
@: 


GRADES TO FIVE SIZES 
ALL STEEL WELDED CONSTRUCTION 
CAPABLE OF HANDLING ANY GRADING PROBLEM 


The Sinclair-Scott STANDARD GRADER 


Sinclair-Scott quality 


Accurate, thorough, speedy grading in one time-tested, thoroughly engi- 
neered grader. Heavy gauge, galvanized steel cylinders. Positive 
drive with cut gears. TEN tons per hour capacity. Designed especially 
for beets; it is also excellent for apples, oranges, and many other fruits 
and vegetables. 


Learn more about Write for our new 


informative catalugue 


THE ORIGINAL GRADER HOUSE 


producing equipment THE Qincuaie {cor 


CO today 


1800 Blk. PATAPSCO ST. BALTIMORE 30, MD. 
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ARTISTIC 


ABELS 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


TEAMWORK 


“Jack hasn’t come home. Am worried. Is he spending the 
night with you?” wired Smith’s wife to five of his lodge brothers. 

Soon after the husband arrived home, a messenger boy came 
in with five replies to the wires his wife had sent. They all 
read: “Yes, Jack is spending the night with me.” 


Is it true that when Scottish children ask for money to buy 
ice cream they are put off with Ghost Stories to make their 
blood run cold? 


“Sister,” said the deacon severely, “you should avoid even the 
appearance of evil.” 

“Why, what do you mean?” asked the woman, anxiously. 

“T observe,” he said, “that on your sideboard you have several 
cut-glass decanters, and that each is half-filled with what ap- 
pears to be ardent spirits.” 

“But, deacon,” she protested, “it isn’t anything of the kind. 
The bottles look so pretty on the sideboard that I fill them half- 
way with a mixture of floor-stain and furniture polish, just 
for the sake of appearances.” 

“That’s why I’m cautioning you, sister,” said the deacon. 
“Feeling a trifle faint, I helped myself to a dose from the big 
decanter in the middle.” 


AHEAD OF TIME 


Anxious that his meeting should go off quietly, the temperance 
reformer had hired an ex-prizefighter to keep order. Now he 
was speaking in glowing words: 

“What is it that we all want when we get home tired from 
work? What do we long for to lighten our burdens to gladden 
our hearts, and to bring a smile of true happiness to our lips?” 

When he paused for effect, the ex-prizefighter butted in: 

“And the first man who says ‘a drink’ goes out on his ear!” 


A southerner, with the intense love for his own section of the 
country, attended a banquet. The next day a friend asked him 
who was present. With a reminiscent smile he replied: “An 
elegant gentleman from Virginia, a gentleman from Kentucky, 
a man from Ohio, a bounder from Chicago, a fellow from New 
York, and a galoot from Maine.” 


As the doorman ran down to open the limousine door, he 
tripped and rolled down the last four steps. 

“For heaven’s sake, be careful,” cried the club manager, 
“they’ll think you’re a member.” 


The shortage of beer in Britain is indicated by the following: 
An innkeeper speaking over the telephone to the brewery asked, 
“When am I going to get some more beer?” and received the 
reply: “You’ve had your quota for this week.” “Yes, I know,” 
the innkeeper came right back, “but what about my customers?” 


An income tax repayment claim had been made for $60.00, 
but the taxpayer had miscalculated the amount, for actually 
$90.00 was due to him. A check for this amount was sent, and 
this is how he acknowledged it: 

“Dear Sir,—I am now seventy years of age. At last I believe 
in Santa Claus.” 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, we 
Chisholm-Ryder Co., Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. Robins & Co., Baltimore, Md 
clair Seott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, M 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


COOKER-FILLERE. 


lin Chapman Company, Berlin, Wis. 
Chisholm- Ryder Co., Niagara Falls, N. Y 
Food Machinery Cor oration, Hoo ston, Il. 
A. KX. Robins & Co., Baltimore, Md. 


CUTTERS. 
lin Chapman Company, Berlin, Wis. 
Ch. sholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Nl. 
Morral Bros., Morral, Ohio 
A. «. Robins & Co., Baltimore, Md. 
Un'ted Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Be:!in Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Mc Bros., Morral, Ohio 
A Robins & Co., Baltimore, Md. 
Sin-lair-Seott Co., Baltimore, Md. 
Ur ted Co.. Westminster. Md. 


CORN SHAKERS. 
Be. Chapman Company, Berlin, Wis. 
Ch sholm-Ryder Co., Niagara Falls, N. Y. 
A. <. Robins & Co., Baltimore, Md. 


“ORN TRIMMERS. 
Be ‘in Chapman Company, Berlin, Wis. 
Ch sholm-Ryder Co., Niagara Falls, N. Y. 
Fo d Machinery Corporation, Hoopeston, IIl. 
Mc-ral Bros., Morral, Ohio 
Si: -lair-Scott Co., Baltimore, Md. 
Ur ied Co., Westminster, Md. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery: Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can 
Berlin Chapman Company Berlin, W 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara. Falls, N. Y. 
Food Machinery Cor oration, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MA 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A XK. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syru . 
Berlin Ghapman Company, Berlin, is. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor oration, Hoopeston, Ill 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor ration, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. ¥. 
Food Machinery Corporation, Hoopeston, Ill 
F. H. Langsenkamp Co., Indianapolis, Ind 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 

Berlin Chapman Company, Berlin, Wis. 

Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 

K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IJ 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, W 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Sinclair-Scott Co., Baltimore, Md. 


COOKERS, Continuous, Agita 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Serlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


food Machinery Corporation, Hoopeston, 


A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


4. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Nl. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, ml. 


Sinclair-Scott Co., Baltimore, 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co. Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
6 Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


PEELING KNIVES. 


(Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 

Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C 
BEDDING EQUIPMENT. 

Interstate Bedding Co., Chicago, Ill. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Ill. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York Cit 


Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
Clark Stek-o Corp., Rochester, N. Y. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 
Basic Food Materials, Inc., Cleveland, Ohio. 
Product Advancement Corp., Benton Harbor, Mich 
Wm. J. Stange Co., Chicago, Il 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
| & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Il. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, ni. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 
SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
fe? Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 
SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 


October 6, 1947 


THE 


REQUEST FOR CATALOG 
A will bring much valuable in- 
formation regarding the many 
improved features which have 
marked the steady progress 
achieved over a long period 
of intensive endeavor to aid 
in solving the problems of the 
canning industry. There is a 
machine by Robins for every ane LS | ROBINS CONTINUOUS 
use in canning processes. Ee SPINACH BLANCHER 


AND FEEDER 


We build a complete line of Spinach 
equipment for Canning or Freezing. 


ROBINS ROOT ROBINS JR. 
VEGETABLE LYE ROBINS HORIZONTAL 


RETORTS TOMATO AND 


VEGETABLE 
Steel welded, hydrostatic tested 
—built in various sizes. WASHER 


For any capacity, 


PROCESS PEELER 


OLNEY DUO 
PEA AND 
BEAN 
WASHER 


Sturdy in 
construction 
and highly 
effective in 
operation— 
ROBINS IMPROVED in a class 

PULPER by itself. 


Heavy construction, 


belt or motor drive. 
BALTIMORE 2, MARYLAND 
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DETROIT 
DARK RED 
BEET 


Which Insures Satisfaction and 
Profits To You and Your Growers 


The Woodruff strain of Detroit Dark Red has been a canner’s favorite for years. Pack- 
ers know it combines the qualities which assure them of an excellent pack. You can de- 
pend on it to produce beets of ideal size and shape, as well as an attractive deep red 
color. 


This variety is just another example of the continuing research which makes Woodruff 
a favorite source for all canning varieties. 


FL H. WoopRUFF & SONS 
"SEED GROWERS 


MILFORD, CONN. BELLEROSE, L.1. @ TOLEDO @ ATLANTA @ SACRAMENTO @ DALLAS © MERCEDES, TEX. 
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